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The Heart of The Matter 

 

 

Our mission is to simplify the 
complex financial lives of our 
clients and help them retire 

ready. 

 

One of the great pleasures of running a small firm is the ability to help 
craft the corporate culture. Our business model has always promoted a 
personal connection with our clients as well as our associates. In 2019, 
we instituted a “Volunteer Day” for all associates, including Cherie and 
myself.  The logistics are simple: Each one of us takes a day off around 
the time of our birthday.  It’s not to give a gift to ourselves, but to give 
the gift of time and service to someone (or something) else.  The day off 
must be used to volunteer for the corporate cause selected for that 
year.  

This year The GenWealth Group’s corporate cause is Alzheimer’s dis-
ease.  As planners, we are fortunate to work with clients as they march 
toward retirement and help with their retirement goals.  It can be dev-
astating to see a mental decline strike someone who is otherwise vi-
brant and healthy.  We have certainly seen it impact some of our be-
loved clients, but I also have a very personal experience as I lost my 
Mom to the disease about 12 years ago. I know I am not alone as Alzhei-
mer’s is effecting our aging population at an alarming rate.  According 
to the Alzheimer’s Association: 

 1 in 3 senior die with Alzheimer’s or another form of dementia 
 The number of Americans living with Alzheimer’s is expected to 

more than double in the next 30 years 
 More than 16 million Americans (often family members) provide un-

paid care for people with Alzheimer’s and other dementia  
 

Our GenWealth team members will be doing their part to help those 
with Alzheimer’s and their families by volunteering their time. We will 
be assisting at Alzheimer's conferences, raising money through Alzhei-
mer’s walks/runs and spending time with patients in caregiving set-
tings. 

As technology runs more of our daily lives, I am convinced that the hu-
man touch will become more significant.  I’m hopeful that our small 
efforts can make a big impact to an Alzheimer’s patient or their family.   

While I have chosen Alzheimer’s as our cause for 2019, each team mem-
ber will choose a cause in the coming years. We welcome your thoughts 
on any cause that you would like us to consider.  Of course, our main 
focus is to help preserve and grow your assets, but we are dedicated to 
the idea that we can help impact your lives in other important ways as 
well! 
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You Can Do It Too... 

While The GenWealth Group works to strengthen its’ culture of philanthropy, we want to offer a way for 
you to be charitable too.  Many of our clients have expressed charitable intent and as part of the financial 
planning process, we often help facilitate the donation of your charitable dollars.  Sometimes this is done 
by you directly (sending a check) or other times we’ll work through various foundations and charities to 
facilitate your giving. 

While we are not tied into any specific charitable method, we recently learned of Goodnation, a new phil-
anthropic platform.  Goodnation uses a values-based approach to match you with top-performing chari-
ties that create real impact in response to real need in our communities, making it easy to build your own 
giving portfolio.  

According to Goodnation, their philanthropists have said:  “We realized that there are so many people who 
need help. But we can't give to everything… Goodnation presented us with compelling projects to support in 

areas that mattered to us.”  

The Goodnation Giving Platform has detailed information on 
over 500 verified charities organized into 27 cause areas, in-
cluding Education, Hunger, Environment, Economic Oppor-
tunity and more, serving the Greater New York area as well as 

national and international.    

Through Goodnation it’s easy to find and fund what matters deeply to you, and they can help you create 
your own giving plan. Here’s what to expect: 

 Complete your donor survey to help identify your unique core values and the causes you’re interested 
in supporting. 

 A conversation with Goodnation to explore these desires, and the change you hope to help create 

 Goodnation presents a recommended list of high-performing charities to add to your giving portfolio. 
They can also help you direct your funds to the right place. 

To learn more about Goodnation, visit  www.goodnation.io or contact Emily Ball at emily@goodnation.io. 

We all know that children learn by example.  Parents need to be intentional about the family they are 

building.  A family life where service is included offers so many benefits for kids.   It encourages empathy 
and provides perspective on the life they have.  It strengthens their sense of community and even raises 
those endorphins when you create a little happiness helping someone out.  Heck, at the very least, it gets 
them away from screens for a while and makes them look someone in the eye!   So much is happening in 
the schools now that get children involved with their community.  Some schools require students to par-
ticipate in a certain number of service hours per year.  Two organizations that make it easy to volunteer 
with children are:   Volunteermatch.org and JerseyCares.org.  We hope you’ll consider logging some 
volunteer hours with your kids this summer and be intentional in what you teach. 

 
“The best way to find yourself, is to lose yourself in the service of others” 

~Mahatma Gandhi 

Guest Author: Megan Zichelli, Director of Operations & Marketing at Goodnation, New York City 

Cherie Leanza, Vice President Marketing and Business Development 

And So Can Your Kids... 

http://www.goodnation.io
mailto:emily@goodnation.io
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My Kid Isn’t a Kid Anymore... 
Braden Schipke, CFP®, Certified Financial Planner™   Senior Financial Advisor 

Turning 18 is a major milestone and one that officially marks a child’s legal 
transcendence to adulthood.  This often coincides with the start of college and 
poses some unique issues for parents who are about to send their young adults 
off to school.  Without the proper legal authority, parents may no longer be 
able to act on behalf of their newly anointed adult children.   
 
Consider the following circumstances: 
 
Your child travels away on Spring Break and returns with an unexpected illness.  
You want to discuss your child’s medical condition with a healthcare provider, 
but they refuse citing privacy concerns.   
 
You want to get information on your child’s student loans, financial aid and/or current grades.  Meanwhile, 
your child is studying aboard and you need to sign a lease for their apartment.   
 
Without proper planning, you might find yourself in the dark when trying to gain access to certain infor-
mation or be prohibited from making decisions on your adult child’s behalf.   Let’s take a look at two 
very important documents that every parent should discuss with their child when they turn 18. 

 
Healthcare Power of Attorney – This legal document allows you to make medical decisions for 

your adult child.   It’s important that Health Insurance Portability and Accountability Act (HIPAA) authori-
zation be incorporated so you can also access medical information and have discussions with medical 
professionals. 

 
Financial Durable Power of Attorney – This legal document allows your adult child to grant you 

the authority to act on their behalf when it relates to financial matters.  This will come in handy if you ever 
need to check on their bank account balances, manage a credit card payment or even sign their tax re-
turns for filing. 
 
While parents spend much of their lives raising children to become responsible adults, it’s a smart idea to 
have contingencies in place should a little parental “safety net” be needed.   
 
Did You Know? 
There hasn’t been a military draft in the US since the Vietnam War (1940-1973).  However, young men who 
turn 18 are still required to register (within 30 days of their birthday) in the event a military draft is ever re-
sumed.  This can be done by visiting the Selective Service website at www.usa.gov/selective-service. Fail-
ure to register could result in a fine of up to $250,000, prison for up to five years, or both. 
 
Since your kid isn’t a kid anymore, here’s a fascinating (yet somewhat scary) list of other things they can 
do without your permission once they turn 18 years old in the US: 
 Vote 
 Play the lottery 
 Serve on a jury 
 Establish banking accounts and apply for loans or credit cards 
 Get piercings or tattoos  
 Change their birth name 
 File a lawsuit or have one brought against them 
 Get married 

The above information is for educational proposes only.  We do not offer legal advice or services.   

Please seek the advice of your attorney regarding your specific situation. 
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The GenWealth Group is a Registered 
Investment Advisor (RIA) offering fee-only 
investment advice.  This registration does 
not imply a certain level of skill or train-
ing.  The GenWealth Group Inc. has se-
lected Charles Schwab & Co., as primary 
custodian for our clients' accounts 
These materials have been independent-
ly produced by The GenWealth Group, 
Inc. The GenWealth Group Inc. is inde-
pendent of, and has no affiliation with, 
Charles Schwab & Co., Inc. or any of its 
affiliates ("Schwab"). Schwab is a regis-
tered broker-dealer and member SIPC. 
Schwab has not created, supplied, li-
censed, endorsed, or otherwise sanc-
tioned these materials nor has Schwab 
independently verified any of the infor-
mation in them. The GenWealth Group 
Inc. provides you with investment advice, 
while Schwab maintains custody of your 
assets in a brokerage account and will 
effect transactions for your account on 
your instruction. The opinions voiced in 
this material are for general information 
only and are not intended to provide ad-
vice or recommendations for any individ-
ual. Investments in securities markets 
involve risk, including loss of principal.  
Nothing provided herein constitutes tax 
advice. Individuals should seek the ad-
vice of their own tax advisor for specific 
information regarding tax consequences 
of investments. This is not a recommen-
dation nor an offer to sell (or solicitation 
of an offer to buy) securities in the United 
States or in any other jurisdiction." 
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Social Engineering 
Kristen Blair, Office Manager 

One of  my responsibilities at The GenWealth Group involves maintain-
ing our technology systems and helping educate our team (and clients) 
about the growing threat of cyber criminals. 

Social engineering (or “human hacking”) is when a hacker uses his inter-
personal skills to influence a person to take an action that may or may 
not be in their best interest.   An attacker may seem unassuming and 
respectable, possibly claiming to be a new employee, repair person, or 
researcher and even offering credentials to support that identity.   They 
use their powers of persuasion to steal the information they seek. 

The practice of social engineering is so widely known, that at DefCon 
(an annual hackers convention held in Las Vegas) there is a social engi-
neering contest where hackers compete to see what information they 
can get by phone from some high profile companies.  The winner is the 
one who captures the most sensitive data.   

How do you avoid being a victim? 

 Be suspicious of unsolicited phone calls, visits, or email messages 
asking for personal information. If an unknown individual claims to 
be from a legitimate organization, try to verify his or her identity di-
rectly with the company. 

 Do not reveal personal or financial information in email, and do not 
respond to email solicitations for this information.  

 Don't send sensitive information over the internet before checking a 
website's security.  

 Pay attention to the Uniform Resource Locator (URL) of a website. 
Malicious websites may look identical to a legitimate site, but the 
URL may use a variation in spelling or a different domain (e.g., .com 
vs. .net). 

 Install and maintain anti-virus software, firewalls, and email filters 
to reduce some of this traffic.  

What can you do if you suspect that your identity has been stolen? 

To minimize the extent of the damage, take action as soon as possible: 

Start by visiting IdentityTheft.gov – This one-stop resource can help you 
report/recover from identity theft. Information includes checklists, sam-
ple letters, and links to other resources. 

You may need to contact credit reporting agencies or companies where 
you have accounts and file police or other official reports. 

Other sites that offer information: 

 Federal Trade Commission – https://www.consumer.ftc.gov 

 United States Department of Justice –
 https://www.usdoj.gov/criminal/fraud/websites/idtheft.html 

 Social Security Administration – https://www.ssa.gov/pubs/EN-05-
10064.pdf 

Source: US Dept. of Homeland Security:  https://www.us-cert.gov/ncas/tips/ST04-014  


