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Partnership Gwinnett honors 
Movers & Makers

Understand your numbers

In Georgia’s largest local awards 
event for manufacturing and supply 
chain companies, Partnership Gwin-
nett has named the winners of its sec-
ond annual Movers & Makers Awards. 

“Gwinnett County is a premier 
manufacturing and supply chain hub 
in the Southeast. We are fortunate to 
sustain more than 37,000 high-quality 
jobs in these sectors,” states Gwinnett 
County Commission Chairman Char-
lotte Nash. 

Local honorees are:
 2013 Small 

Manufacturer of the Year (0-99 em-
ployees)

 2013 Medium Manu-
facturer of the Year (100-249 em-
ployees)

 2013 
Large Manufacturer of the Year 
(250+ employees)

2013 Supply Chain 
Pioneer of the Year

2013 Green Supply 
Chain of the Year

 2013 
Most Valuable Provider (MVP)

“Gwinnett Tech is a champion for 
businesses and workforce develop-
ment and this event truly reflects that 
priority, as well as our close and sup-
portive relationships with many of our 
area’s leading manufacturing compa-
nies. It’s our privilege and pleasure to 
help shine a spotlight on the valuable 
contribution these businesses and 
their leaders make to the economic 
vibrancy of Gwinnett County,” says 
David McCulloch, vice president of 
Economic Development for Gwinnett 
Technical College. 

“Every year, our terrific list of win-
ners and nominees serves as a testa-
ment to the fact that Gwinnett County 
is home to some of the most innova-
tive and competitive ‘movers and mak-
ers’ in the United States,” says Troels 
Adrian, project manager for Advanced 
Manufacturing and Supply Chain 
Management for Gwinnett Chamber 
Economic Development and Partner-
ship Gwinnett. 

Judging was based on the compa-
nies’ economic impact, corporate re-
sponsibility and workforce excellence 
programs. For more information, visit 
www.moversandmakersawards.com.

It amazes me how many small busi-
ness owners are anxious about hav-
ing to get their taxes done this time 

 I find that they get so caught 
up in the day-to-day activities of run-
ning their businesses that they forget 
to take care of the accounting details 
– numbers necessary for a CPA to pre-
pare the company’s tax return. 

A simple rule of thumb is to run 
your business by the numbers – but 
you must first know the numbers! 
When you consistently keep track of 
the basic numbers, you will have what 
you need for your business’s tax re-
turn. 

Like a domino effect, as companies 
monitor sales, that leads to receiv-
ables. Minus cost of sales they arrive 
at payables and then to gross profit. 
Deducting operational expenses de-
termines net profit. 

Companies that have challenges 
with these simple processes experience 
a negative domino effect. They are un-
able to monitor their receivables, and 
therefore have trouble meeting their 
payables. This leads to negative cash 
flow – critical monies needed to oper-
ate the business. Not surprisingly, the 
operation simply fails and goes out of 
business. 

It is imperative that small business 
owners know the different roles of 
bookkeepers, accountants and CPA’s 
to understand how these profession-
als help with all these organizational 
functions. Bookkeepers enter and 
track relevant data. Accountants know 
how the data relates to the balance 
sheet, profit and loss statements, cash 
flow statements and change in capital 
reports – and then interpret that in-
formation for you. CPA’s are experts 
in tax law and will take this collection 
of data to prepare tax returns under 
the current regulations. 

Businesses of any size need this level 
of coordinated, professional guidance 
throughout the year to correctly com-
plete tax returns, yes. But more im-
portantly, knowing and understanding 
your numbers tells you how your busi-
ness is doing on a daily, weekly and 
monthly basis so that you can quickly 
address any issues that arise before 
they escalate into critical situations.
 

Ric Crosby is CFO and director of 
business development for Triton 
Plastics, Inc.
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Making retirement today’s priority

Retirement is not as simple as it used 
to be. Todd Hicks, president and 
founder of Allegiance Retirement 
Solutions, Inc., believes that knowing 
how to plan for your retirement re-
quires a hard look at what is important 
to you – and encouragement to stay 
the course. Since 1994, Hicks and his 
team of credentialed financial advisors 
have been helping clients pursue their 
personal and financial retirement 
dreams.

“It’s never too early to get serious 
about retirement,” says Hicks. “Many 
individuals ‘retire with’ someone they 
have a trusting relationship with. Al-
legiance treats our clients like family. 
We are a high touch, medium-sized 
boutique firm that is proud to be inde-

pendent, representing the best inter-
est of our clients.” Focused on wealth 
management, retirement coaching 
and legacy planning, Hicks is sensitive 
to today’s changing landscape that is 
rapidly impacting both businesses and 
individuals.

Hicks says, “With the current eco-
nomic conditions, lower future re-
turns are a possibility.” Upcoming 
retirees need to save more and spend 
time planning and focusing on their 
retirement goals. For workers who 
see their 401k or 403b contributions 
as their retirement nest egg, Hicks ex-
plains that, “These plans were only de-
signed as additional savings plans and 
were not intended to be the solitary 
retirement plan.”

“There is a major shift in the mar-
ket,” he says. “Less of corporate Amer-
ica now offers pension plans. They are 
too expensive to the bottom line and 
require huge numbers to keep them 
adequately funded.”

Over a decade ago, Allegiance Re-
tirement Solutions embarked on a 
strategy that has resulted in catapult-
ing the company to a leading firm 
(based on assets under management) 
serving retirees in metro Atlanta. The 
company began working with indi-
viduals at Bellsouth (AT&T), becom-
ing specialists on their pensions plans. 
The company taught workshops, as 

well as met one-on-one with clients, to 
go over the specifics of their respec-
tive plans. In doing so, this also gave 
clients the opportunity to gain a snap-
shot of the progress they were making 
on their retirement goals.

A teacher at heart, Hicks has re-
cently launched an individualized pro-
gram – born from a career of financial 
coaching experience – to supplement 
other financial services. The Retire-
ment Coach™ is an annual, fee-based 
membership – that may also be tax de-
ductible – in which individuals meet 
with a retirement coach frequently to 
understand how to manage their re-
tirement assets.

“The Retirement Coach™ is a 
membership for those who are seri-
ous about their retirement and their 
financial future. The more attention 
you give to your retirement needs, 
goals and desires, the greater the op-
portunity for success,” explains Hicks. 
“Folks don’t plan to fail, they fail to 
plan.”

In light of recent changes in the fi-
duciary laws that require employers 
to provide their employees access to 
investment guidance and advice, The 
Retirement Coach™ may also be an 
attractive solution for local businesses 
and human resource professionals. 
Opting in and purchasing The Retire-
ment Coach™ for employees intro-

duces an objective perspective into 
the mix. 

“What a tremendous way to show 
employees loyalty and concern about 
their long-term financial futures,” says 
Hicks. “It is becoming more impor-
tant to have active management and 
coaching on the savings plans to maxi-
mize future savings and growth.”

Northside Office
1790 Atkinson Rd., Suite C
Lawrenceville, GA 30043

404-815-9470
www.plan4retirement.com

Todd Hicks

Securities offered through LPL Financial, 
Member FINRA/SIPC. Investment Advice offered 
through Retirement Coach, Inc., a Registered 
Investment Advisor. Allegiance Retirement 
Solutions and The Retirement Coach are 
separate entities from LPL Financial.


