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duced by one year for every distribu-
tion. 

What happens when this designated 
beneficiary dies?  Whoever is listed as 
the beneficiary on the IRA account 
must take the same minimum distri-
bution as the deceased IRA owner, and 
this schedule will continue until the 
new beneficiary dies or until there is 
no more money in the account.  Re-
member, the beneficiary can always 
take more than the scheduled mini-
mum, but income taxes are always 
paid on the distributions. 

What if there are multiple beneficiar-
ies?  If the beneficiaries are individual 
persons (as opposed to trusts, or 
charities) the distributions for all 
beneficiaries are determined by the 
age of the oldest beneficiary, calcu-
lated in the year after the year follow-
ing the IRA owner’s death. Clearly, if 
one beneficiary is significantly older 

RMD’s…Required Minimum Distributions, Part 3  
(Or, Redistribute More Dollars )  

In the last Quarterly Profit, I dis-
cussed the basic rules for required 
minimum distributions (RMD’s) 
from an IRA account to the surviv-
ing spouse, when the IRA owner 
dies.  Now, let’s wade through an-
other swamp; what are the rules for 
distributions when the spouse is not 
the named beneficiary on the IRA? 
And, why do we generally advise 
against naming the estate as the  IRA 
beneficiary? 

If there is only one beneficiary, the 
RMD rules are fairly straightfor-
ward. The beneficiary uses his/her 
birthdate in the year following the 
year in which the IRA owner died to 
determine the distribution period. 
The reason for this “delay” of one 
year is that the deceased owner’s 
IRA account must make an RMD in 
the year of death.  The distribution 
period is based the beneficiary’s life 
expectancy (per IRS tables) and re-

than the others (i.e. Auntie Amy 
is 75, but Charlie is 34 and Pe-
ter is 36) the younger benefici-
aries are burdened by Auntie 
Amy’s shorter life expectancy, 
and are required to receive 
greater distributions. One strat-
egy is to split the IRA into two 
IRA accounts while the owner is 
still alive: one for both Charlie 
and Peter, and one for Auntie 
Amy.  This way, Charlie and 
Peter use Peter’s age for calcu-
lating the distribution, rather 
than Auntie Amy’s. 

A common error is listing the 
owner’s estate as the benefici-
ary, rather than identifying spe-
cific individuals. In these cases, 
the IRS contends that there are 
no individual beneficiaries at 
all,  and therefore the minimum 
distributions shall be continued 
according to the deceased 
owner’s schedule. Younger 
beneficiaries cannot stretch 
their distributions over their 
longer life expectancies, and as 
a consequence must pay taxes 
on these larger distributions. 

If these rules seem involved, 
confusing, and somewhat con-
tradictory, it’s because they are!  
If you have questions regarding 
your RMDs, or other planning 
issues, make a note and let’s 
discuss them in your next quar-
terly meeting. The consequences 
of improper designations can be 
very costly. 

 
Van Mason CFP®, CLU, MBA 
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• 4 slices whole-wheat bread 
• 1/2 cup milk 
• 1/2 cup orange 

juice 
• 1/4 cup apple juice 

concentrate 
• 2 eggs 
• 1 banana, sliced 
• 2 teaspoons cinnamon 
• 1 cup cooked pumpkin 

Dice bread slices and crumble them in a 
blender. Place the crumbs in 
square baking dish. Blend 
together milk, orange juice 
and apple juice concentrate. 
Add eggs, banana slices, cin-
namon, pumpkin and salt 
and blend again. Add the 
m i x t u r e  t o  t h e  b r e a d 
crumbs. Stir together. Bake 

at 350 degrees F for 50 minutes. Serve 
slightly warm. Makes 8 servings. 

 

RECIPE OF THE SEASON 
OrangeOrange--Pumpkin Pudding              Pumpkin Pudding                

8625 SW Cascade Avenue, Ste 440, Beaverton, Oregon 97008 
503.352.0188 or 360.567.0784 
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Special points of interest: 

●  Oil, KFC and a Big Picture? 

●  An Evening of Art and Elegance 

●  Client Online Reporting 

●  Fast Food and China 

●  Individual Stocks, The Risk 

●  RMD’s– Part 3 

It’s time to pull out that beautiful dress and dust 
off those dancing shoes! This event is sure to be 
something you won’t forget. If you haven’t al-
ready marked December 13th on your calendar, 
save the date now.  This evening will include a 
private showing of the Hesse exhibit, cocktails, a 
fabulous dinner, exciting atmosphere, and danc-
ing to the Swingline Cubs. We know how chal-
lenging it can be to park downtown, so we have 
reserved an adjacent parking lot for our guests. 
Watch for your invitation arriving soon.  

Amy Treat, Practice Manager 

An Evening of Art and Elegance… December 13th 

Let me share some thoughts 
about oil, and its impact on 
our global economy.  We’re 
all shocked by the prices at 
the pump, of course.  And 
we all know that the cost of 
oil affects the retail price of 
virtually every product that 
we consume. Transporta-
tion costs, coupled with oil 
derivatives as a component 
o f  s o  m a n y  c o n s u m e r 
goods, makes the price of 
oil a primary determinant 
of global growth or reces-
sion.  No news here!  Oil 
prices have nearly tripled 
since the fourth quarter of 
2001. Is there any chance 
that these rising prices 
might trigger a worldwide 
recession? 

The answer (and there is no 
easy answer) may involve 
the peculiar combination of 
low interest rates, high oil 
prices, and the continuing 
growth of developing na-
tions.  In July’s issue of The 
Quarterly Profit, I discussed 
the global economic “tilt” 
caused by China’s explosive 
growth.  Analysts generally 

agree that developing na-
tions will account for 
about 75% of the increase 
in the global demand for 
oil in the next five years, 
and this insatiable de-
mand is driving up the 
cost. Traditional theory 
suggests that the cost of 
money should increase 
also, because the financial 
institutions want a piece 
of the “growth-action” 
and charge accordingly. 
Moreover, national gov-
ernments will seek to 
control inflation by rais-
ing interest rates. As a re-
sult corporations will pay 
a higher price for their 
increasing investment in 
plant and equipment. Ex-
pansion will slow, the ris-
ing cost of oil will begin 
to  level, and fears of in-
flation will subside. 

However, a new variable 
has emerged.  China, In-
dia, and other developing 
nations are making every 
effort to keep the value of 
their currencies as low as 
possible, so that their ex-

ports will continue to be 
attractively priced in the 
global markets. To ac-
complish this, these na-
t ions  are  buying US 
Treasury offerings, thus 
keeping interest rates at 
an artificially low level.  
Rapid growth continues 
in  China  and India , 
which means that the 
demand for oil becomes 
even greater, and the 
cost of oil continues to 
rise. As long as interest 
rates remain artificially 
low, our global economy 
will probably not show 
signs of recession.  The 
international housing 
boom will continue, and 
all related industries will 
prosper until the emerg-
i n g  n a t i o n s  c a n  n o 
longer afford to support 

Oil, KFC and a Big Picture?  
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but this presumption does not yet 
extend to emailed reports.  Stay 
tuned, though.  As soon as technology 
and delivery laws allow, we will offer 
this service to our clients. 

Identity Theft Update! 

Do you ever wonder about identity 
theft as you shred and recycle your 
financial statements? Financial com-
panies are required to send you 
documentation of all transactions 
within your accounts, but there are 
no requirements that you must keep 
them.  We recommend that you shred 
each monthly/quarterly statement as 
the latest update arrives.  Recycle 
your prospectuses, but shred your 
trade confirmations.  If you feel over-
whelmed by the quantity of financial 
statements you receive in the mail, 
don’t hesitate to bring them to your 
next quarterly meeting. We’ll shred 
them for you! We contract with a 
commercial shredding service that 
reduces statements to irrecoverable 
pieces. With identity theft becoming 
a very serious threat, we want to help 
keep our client’s financial informa-
tion as secure as possible.   
 

Amy Treat, Practice Manager 
 

Numerous improvements have recently 
been made to the OneView Reporting 
System, allowing our clients to view a 
wide menu of their financial holdings 
reports from their home computers.  
Did you know that you have access to 
18 different reports, covering 10 dif-
ferent reporting periods?  Monthly and 
quarterly statements are now at your 
finger tips. And, we are now able to 
link all household accounts together in 
OneView, providing unlimited access 
to combined family reporting. 

When you log-in to the system, the first 
screen you see is the account summary. 
This report shows your account values 
as of the close of the previous business 
day.  Before you can view your com-
bined household accounts, however, 
you must call our office and give us 
permission to implement this func-
tional change. This is a “compliance 
regulation” based upon the privacy 
issues of individual accounts. 

The monthly and quarterly statements 
that arrive in your mailbox are also 
available online.  Clients often ask why 
these reports cannot be emailed in-
stead, saving time, paper, and postage.  
Unfortunately, we are not yet able to 
provide this service.  The law presumes 
that a mailed report will be delivered, 

the low cost of US Treasury 
products.  Then what happens?  
Most likely, we will see a rapid 
slow-down in the economic ex-
pansion of develop-
i n g  n a t i o n s ,  a n 
abrupt leveling of 
real estate costs, 
a n d  t h e  i n i t i a l 
stages of a global 
recession. 

Should we be con-
cerned?  Absolutely!  Should we 
be alarmed?  I don’t think 
so.  This will simply be the next 
round of our global economic 
cycle. Whether we are in the 

midst of an expansion or a re-
cession, our investments become 
m o r e  g l o b a l  e v e r y 
day.   Remember, while China 

was bidding on Maytag 
a n d  U n o c a l ,  K F C 
(formerly Kentucky Fried 
Chicken) already had 
more than 1,375 restau-
rants in China! I urge my 
clients to consider global 
investment opportunities, 

of course. But no matter how 
dynamic the growth of a region, 
or how exciting the investment 
opportunities might be, interna-
tional investing involves certain 

risks, such as currency fluctua-
tions, economic instability, and 
political developments. Let’s 
never lose sight of our primary 
goals: protecting our wealth 
first, then growing it carefully. 

 
Van Mason CFP®, CLU, MBA 

President/LPL Registered  
Principal 
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Oil, KFC and a Big Picture?  Continue... 

THE QUARTERLY PROFIT 

Client Online Reporting…Do You Know What You Can See? 
 

To get profit without risk,         
experience without danger,        

and reward without work, is as 
impossible as it is to live without 

being born. 

- A.P. Gouthey 

rated with fast food outlets, the 
market in China offers a far 
greater potential than the U.S. did 
in the 1950’s when the fast food 
industry was beginning to evolve.  
According to the article, Yum! al-
ready has 1,378 KFC’s and 201 
Pizza Huts in China, and opens a 
new KFC every day!  Absolutely 
amazing! Let’s talk more about 
these global issues in our next 
quarterly meeting. 

 
Van Mason CFP®, CLU, MBA 

STONERIDGE WEALTH MANAGEMENT 

What if a new marketing cam-
paign fails?  Remember the New 
Coke?  If a young company is 
lucky enough to develop a prod-
uct that the public actually wants, 
one of the primary challenges is 
to avoid “growing broke”.  For a 
blue chip com-
pany with  es-
tablished mar-
kets and solid 
profits, the chal-
lenge may be to 
develop a new 
product that the 
public embraces.  
Some analysts 
suggest that stock dividends exist 
only because management does-
n’t have anything better to do 
with the money! 

What about a company that 
manufactures a product that 
might harm us?  Not a tobacco 
company, but a highly regarded 
pharmaceutical company such as 
Merck? One of Merck’s miracle 
drugs, Vioxx, recently received a 

devastating blow when the court 
awarded a plaintiff $253M in 
damages for the death of her 
husband. Investors quickly sold 
shares and the value of Merck’s 
stock dropped by nearly $27 Bil-
lion.  Whether or not Merck can 

survive this and fu-
ture litigation is open 
to question.  But in 
2 0 0 8 ,  t w o  o t h e r 
Merck products, Zo-
cor and Foamex, will 
probably lose billions 
in sales because the 
patents will have ex-
pired. 

How can we anticipate such 
situations?  Quite simply, we 
can’t! We must never forget that 
investing in securities always in-
volves risk, including the poten-
t i a l  l o s s  o f  p r i n c i p a l  i n -
vested.  And as we all know, past 
performance of any investment 
cannot guarantee future results. 

Van Mason CFP®, CLU, MBA 

I always try to emphasize that 
our first  goal is  to protect 
wealth, and our second goal is to 
grow that wealth carefully.  
We’re all envious when we read 
of some “Ba Boom to the Moon” 
stock that really scores.  Don’t 
we all wish that we had invested 
some money in the rare winner?  
Most of us realize, though, that 
for every big winner there are 
many big losers. But what about 
the risks associated with a big 
name stock in a glamour indus-
try? 

Let’s set the dot com-bombs and 
the Enrons aside for a moment.  
Consider the risks that any com-
pany faces.  First, it must present 
a solid financial picture to its 
investors and provide some ex-
pectation for a return on the in-
vestment.  Whether the corpora-
tion competes for shelf space in 
the grocery store, or the latest 
advance in technology, each and 
every company is in a daily 
struggle for survival.   

Page 3 
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fast food, tacos, chicken, or 
pizza.  Rather, the core business 
is feeding people!  So, Yum! 

went to the coun-
try with the great-
es t  popula t ion . 
Yum! es t imates 
that today, more 
than 500 million 
urban Chinese can 
afford i ts  food, 
and another 800 

million will eventually be added 
to the potential customer base.   
While the U.S. market is satu-

What is our global society com-
ing to?  A recent article in The 
Economist (August 27, 2005) dis-
cussed the amazing 
g r o w t h  o f  Y u m ! 
Brands (parent com-
pany of KFC, Taco 
Bell, and Pizza Hut) in 
China.  (Please, I am 
not promoting the 
purchase of the stock; 
I am simply offering 
some insight to our global econ-
omy)  It pointed out that the core 
business of Yum! is not American 

 Fast Food in China  


