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Hello Everyone, 

We hope this newsletter 
finds you enjoying the 
beginning of fall. Take a 
few moments to read the 
early fall edition of our 
newsletter.  

Some of these articles, as 
well as others, can be 
found on our blog at 
www.EyeOnArgus.Blog 

Spot.com 

If you are inspired to read 

more financial informa-

tion, visit our Learning 

Center at 

www.EyeOnArgus.com. 

Please feel free to suggest 

topics by sending your 

suggestion to Joy at 

joy@EyeOnArgus.com. 

Continued on the next page 

Social Security statements are now avail-
able online at www.socialsecurity.gov/
mystatement.  The new statement provides 
secure access to Social Security earnings 
and benefit information that is convenient 
and easy to use.   
 
Earlier this year, Social Security resumed 
mailing paper statements to workers age 60 
and older if they were not already receiving 
benefits.  The agency also plans to begin 
mailing paper statements to workers the 
year they turn 25.  Everyone else will have 
to obtain statements online. 
 
In order to create an account you must be 
age 18 or older and must be able to provide 
information that matches information al-
ready on file with Social Security.  Once 
verified, you can log in to access the online 
statement.  You will also have the opportu-
nity to save or print your statement for finan-
cial planning discussions. 
 
The new online version provides: 

 Estimates of the retirement and disabil-
ity benefits you may receive 

 Estimates of benefits your family may 
get when you receive Social Security or 
die 

 A list of your lifetime earnings according 
to Social Security’s records 

 The estimated Social Security and 
Medicare taxes you’ve paid 

 Information about qualifying and signing 
up for Medicare 

 Things to consider for those age 55 and 
older who are thinking of retiring 

 General information about Social Secu-
rity for everyone 

 The opportunity to apply online for re-
tirement and disability benefits 

Social Security Statements Now Online 

 A printable version of your Social Secu-
rity Statement 

 
Your Social Security statement is very use-
ful in planning for retirement.  Bring it to 
your next appointment; or feel free to have 
us help you set up your access while you 
are at our office. 
 
For more information on the new online 
statement or to set up an account visit 
www.socialsecurity.gov/mystatement. 
 
Another option for estimating retirement 
benefits is the Online Retirement Estimator.  
Social Security statements assume your 
earnings will remain the same until you re-
tire.  For this reason the Estimator will pro-
vide a more accurate approximation if you 
expect your earnings to increase or de-
crease in the future.  The Estimator allows 
you to create different scenarios so you can 
see how changes could affect your benefits. 
 
To use the Estimator or for more information 
please visit www.ssa.gov/estimator.   

Early Fall 2012 

http://www.eyeonargus.com/Meet-Our-People.2.htm#5
http://www.eyeonargus.com/Meet-Our-People.2.htm#5
http://www.eyeonargus.com/Meet-Our-People.2.htm#4
http://www.eyeonargus.com/Meet-Our-People.2.htm#4
http://www.eyeonargus.com/Meet-Our-People.2.htm#2
http://www.eyeonargus.com/Meet-Our-People.2.htm#3
http://www.EyeOnArgus.com
http://www.eyeonargus.blogspot.com
http://www.eyeonargus.blogspot.com
http://www.EyeOnArgus.com
mailto:joy@EyeOnArgus.com
http://www.socialsecurity.gov/mystatement
http://www.socialsecurity.gov/mystatement
http://www.socialsecurity.gov/mystatement
http://www.ssa.gov/estimator


Page 2 Excellence is Defined by the Success of Our Clients 

Did that headline get your attention? Did you say, “Better 
let me take a look at this, because I can't for the life of me 
see how any of those staple consumer products have any-
thing to do with the euro crisis?” Well and good. I invite you 
to read the rest of the piece if you care to, but you certainly 
don't have to if you're pressed for time, because—I'm de-
lighted to report—you've already grasped the point. 
 
Which is simply that the future of Pampers, Pepsi and Prin-
gles over the next several years—and the implications for 
investors like me (and, I hope, you) who may own shares in 
these and any number of similar global businesses—will in 
all probability have very little if anything to do with the way 
in which the crisis of the euro does or doesn't get resolved. 
 
I mention this because (a) I thought it was important, and 
(b) I didn't see it noted in the financial media even a single 
time today. 
 
Rather, the 24-hour cable “news” cycle, and the bottom-
feeding blogosphere that trails behind it, only seemed to be 
totally fixated on Spain's skyrocketing borrowing costs as 
yet another symptom of the ever-worsening financial and 
economic crisis of the eurozone. Will Spain be forced to 
leave the euro? Whether or not it does, will it become insol-
vent—that is, will its debt find no buyers at any interest 
rate? If that happens, will it be bailed out? If so, by whom, 
and on what terms? 
 
And even if Spain buys some time with a bailout, is there 
any reason to think its sclerotic economy can ever grow its 
way out of the additional debt implicit in a bailout? And if it 
can't, what will that do to the banking system in Europe? 
And if the banking system in Europe craters, what will hap-
pen to the U.S. banking system? And if the U.S. banking 
system takes a hit (make that: yet another hit), what will 
that do to the U.S. stock market? 
 
These and many similar questions—which are the very 
essence of today's alarmist/declinist/catastrophist journalis-
tic narrative—have four things in common: (a) you and I 
don't know the answer to any of them, (b) neither does any-
body else, (c) they're there to keep you glued in terror to 
the television set/computer screen, and (d) they can only 
serve to distract you from the real essence of the global 
economy, to wit that it is in the midst of perhaps its greatest 
growth spurt of all time—for all intents and purposes, a 
third industrial revolution. 
 
But enough of macroeconomics. We can debate macroeco-
nomics and the global financial system until the cows come 
home; we're not going to convince each other of anything, 
and—far more to the point—neither of us is going to be any 
closer to knowing how the existential crisis of the euro—a 
single currency run out of a single central bank but without 

a single state, and therefore doomed right 
from the jump—is going to resolve itself. 
 
Thus, we might do well, as rational inves-
tors, to break the issue down into a 
somewhat simpler (albeit much more anecdotal) question: 
 
How many fewer boxes of Pampers, bottles of Pepsi, 
and cans of Pringles will the world be consuming a 
year from now if Spain defaults? 
 
You should find your anxiety levels falling even as you 
read through this question. By the way, you can get the 
same effect by substituting Cheerios, Clorox and Camp-
bell's soup, or any three iconic global brands of which you 
might (albeit unconsciously) be a fractional owner, if—as I 
happen to do—you owned any one of a number of securi-
ties which seek simply to replicate the Standard & Poor's 
500-Stock Index. (Note that I'm merely illustrating a point 
here. I'm certainly not recommending the purchase or sale 
of the companies who make any of the products I'm using 
as examples, nor indeed of any specific security, as I am 
not qualified to do so.) 
 
There are some 333 million inhabitants of the eurozone, 
and there can be no denying that those folks are having 
their troubles these days. (There would in fact be no point 
in denying this, since it is, as we've just observed, a two-
and-a-half year old story that is right up in your face 24/7.) 
Granted, they don't have quite as much money to spend 
as they did, say, three years ago. 
 
But there are also, as has been noted in these essays a 
time or two before, 3,700,000,000 (that's 3.7 billion) peo-
ple in India, China, Brazil, Indonesia, the Philippines and 
Turkey—huge developing countries in which millions of 
people are being drawn up each year into the middle 
class, there to become increasingly avid consumers of…
Pampers, Pepsi and Pringles. Also Cheerios, Clorox and 
Campbell's soups. Also iPhones, iPads, iTunes and iDon't 
know what else. (Sorry; iCouldn't resist. Believe me, iT-
ried.) 
 
I don't pretend to be very sophisticated about international 
finance or things of that nature, especially in crises like the 
present one in Europe. (I don't feel too bad about this be-
cause, as previously noted, nobody else seems to have a 
great handle on the fate of the euro either.) But I'm pretty 
convinced that, five and ten years from now, as my bride 
and I continue moving on into our so-called golden years, 
the world will be buying more and more of the kinds of 
products and services to which I've alluded. This should 
mean that the earnings and dividends of the companies 
which deliver those products and services can go up, as 
their sales go up. 

Pampers, Pepsi, Pringles 

                  And The Existential Crisis Of The Euro 
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If you have a middle or high school student, I am sure  you 
already know the importance of the ACT exam for college 
admissions.  A good score helps in acceptance to desired 

schools and also opens the door to financial assistance 
with tuition and other expenses.  Preparation time 
for this test has a big potential payoff.  While our 
students are preparing for the ACT, parents should 
begin preparing for “the EFC”.  
 
Expected Family Contribution (EFC) is a formula 
used to determine how much of a family’s in-

come and assets will be used for annual college ex-
penses.  The higher your EFC, the more you will pay out 

of pocket.  EFC is calculated from the information provided 
on the FAFSA form.  Many families mistakenly assume this 
is only important for government based financial assis-
tance.  Most colleges and universities also distribute finan-
cial assistance from their own private resources using the 
EFC (or a variation).  It is important to avoid common mis-
takes that can inflate your EFC. 
 

 Do not have accounts in the student’s name.   Individ-

ual accounts or UTMA accounts increase EFC more 
than any other type of asset.   

 

 Be aware that the student’s earned income will inflate 

EFC.  Unfortunately, students who work hard and earn 
money could be penalized.   

 The following financial transactions will increase your 

EFC:  Realized capital gains, Roth IRA conversions, 
sale of property or business, or IRA distributions.  Try 
not to time these transactions so that they occur in the 
calendar year prior to your student’s enrollment.  Also, 
if you plan on using proceeds from stocks or mutual 
funds to help pay college expenses, consider selling 
these assets while the student is a sophomore if there 
are capital gains.   

 

 The following financial transactions will decrease your 

EFC:  Realizing capital losses, paying off credit cards 
or auto loans, moving the student’s assets into 529 
plans, maximizing your IRA, Roth, or 401(k) contribu-
tion. 

 
Retirement accounts such as IRA’s and 401(k)’s do not 
count in the EFC formula.  The contributions made in the 
prior calendar year do get added back into your income 
causing your EFC to increase.   Also, if you have a major 
purchase in the near future, you might consider making 
that purchase just prior to completing your FAFSA if you 
are able to use existing assets. 
 
Do not ignore the importance of this type of planning.  
Some simple steps can take pressure off the family 
budget and reduce the need for student loans.  Ideally, 
parents should start reviewing this four to five years prior 
to their child’s enrollment.  That being said, it is never too 
late to start. 
 

A Christopher Engle, CFP®, ChFC®, AEP®, Partner 

EFC Could Be As Important as ACT 

The opinions voiced in this material are for general information 
only and are not intended to provide specific advice or recommen-
dations for any individual.  To determine which investment(s) may 
be appropriate for you, consult your financial advisor prior to in-
vesting.  All performance referenced is historical and is no guar-
antee of future results.  All indices are unmanaged and may not 

be invested into directly. 

This article is taken from our blog.   
You can follow our blog at  

EyeOnArgus.BlogSpot.com. 

Then, if history is any guide—and it's the only guide I have, 
or want—assuming that the earnings and dividends of good 
companies rise over time, so should the value of our invest-
ments in them. This would be good for us, if it were to hap-
pen, because we feel sure that our cost of living is going to 
keep on rising, so we'll need our dividend income and our 
capital values to rise as well. 
 
Of course, right now we could get pretty nearly perfect 
“safety” by buying U.S. Treasury ten-year notes. They're 
currently yielding about 1.5%. The trouble with this is that, 
assuming long-term historical inflation of around 3%, and 

our roughly 30% tax bracket, we'd end up with a net return 
of about minus 2%. We're going to take a pass on that. 
 
Yes, the world is a scary place these days. One way and 
another, it's been pretty scary for most of our lives. But at 
the end of the day, it's just not scary enough to stampede 
us into investing for a negative 2% real return. Instead, we 
continue to feel really good about investing in the owner-
ship of the businesses that make things like…Pampers, 
Pepsi and Pringles. 
 
© 2012 Nick Murray. All rights reserved. Reprinted by per-
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