THE GENWEALTH
JOURNAL

New Beginnings

Michael P. Leanza, CFP° CERTIFIED FINANCIAL PLANNER™
Founder and President

Now that the dust has settled on the move to our new primary custodi-
an, Charles Schwab and Co. (Schwab), | thought it made sense to bring
il you all up to date.

| First, | would like to thank both our loyal clients and our team at The

{ GenWealth Group for making a paperwork-intensive process run so
smoothly. Led by Kim DiBlasi, Chief Operations Officer and Braden

4! Schipke, Senior Financial Advisor who spearheaded technology, we es-
! sentially moved all of our clients within a 2 month period, which is quite
. impressive!

i Why go through all of that work? There are several reasons?...

' 1 Schwab has worked side-by-side with independent financial advi-
‘ sors for over 30 years.

| ¢ Schwab supports nearly 7,500 advisors with assets under manage-
ment ($1.3 trillion) across the RIA industry and gives our firm the re-
sources and insight to serve you better.

More practically, we felt that Schwab had the most empowering envi-
ronment to allow Registered Investment Advisors (RIAs) like ours, to do
what is in your best interest.

Over the course of the next year you will see:

{1 Enhanced Per f or nTarmughour Bgeegment with n g
Black Diamond and the creationof Th e Ge n We a,lycuWill P o r t
have the ability to see all of your financial matters in one unified

place. This includes not only the investments we manage for you,

but your outside assets and liabilities (such as employer sponsored

401k plans, your mortgage, etc.)

T A Secur e Oh:lyou'tl lee ableYoatord ettate planning
documents and other important papers within the portal for secure
keeping if you choose.

T Wider Range afoullhave &css tmdifferens vehi-
clesincluding leveraged exchange traded funds (ETFs) if you choose
to incorporate them into your portfolio

Fee Based Col | e yo€'llhave atatss to gfeeBdsed n s
version of educational funding programs.
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The Company We Keep

We are pleased to announce the promotion of Braden Schipke, CFP® to Sen-
ior Financial Advisor. In his 6 years at the firm, Braden has proven himself to
be a knowledgeable, trusted and well-liked advisor. His careful approach to
financial planning make him an asset to our firm. He’s a natural educator
and loves spending time going over the details of various planning matters
that impact clients’ everyday lives.

In the coming months, Braden will take on a more visible role with clients
and have responsibility for the mentoring of a new Associate joining the firm.

Special Event: Client SHRED Day!
Thursday, September 14,2017 (4:00pm to 6:00pm)

Stop by for a private client “happy hour” with our team and shred the per-
sonal, sensitive documents you’ve been wanting to discard. The GenWealth
Group has partnered with IntelliShred to offer this special event. A secure
mobile shredding truck will be onsite and you can watch as your materials are securely destroyed. This
is a great way to clean out and purge sensitive, personal papers.

Materials accepted include:

1 (| Paper

M Soft cover books

1 Notebooks, binders, files

%% T Itis not necessary to remove staples or paperclips
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Email Alert: Be Aware of Phishing Scams

Phishing “scams” are fraudulent emails impersonating a reputable company in order to “trick” you into
providing personal information, such as passwords, credit card or account numbers. These emails can be
hard to distinguish and often include the logo and name of companies we trust.

How to spot a “phishing” email:

1. Wh o i s—lIodk erefsllg at thed'RROM” field. You can “hover” over it with your mouse to
see who is sending the email.
Example:

m.davies@microsoft.com (legitimate email)
m.davies@micro5oft.com (suspicious)

2. Wh at ar e-thinlbefgre peodding amygpérsonal data! Reputable firms (including The
GenWealth Group and/or Charles Schwab and Co., would not likely ask you to provide this kind of data
via email due to privacy concerns. If you’re not sure the request is legitimate, you should call the compa-
ny directly and ask.

3. How d o —ifthegone issumprofiessichal or the grammar or spelling are wrong in the email,
then it should be a red flag.

To learn how to protect yourself, visit: http://www.aarp.org/money/scams-fraud/fraud-watch-network
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Medicare Annual Enrollmentis Here!
Braden Schipke, CFP® CERTIFIED FINANCIAL PLANNER™

Each year during the Fall, retirees enrolled in a Medicare Part D (Prescription Drug) plan have the option
to change their plan for the upcoming year. This timeframe (known as the annual enrollment period) is set
to start on October 15" and last through December 7th.

Have your medication needs changed? Are you in the right plan? Below are some steps to take as the annu-
al enrollment period quickly approaches:

T Review the Annual Notice of Change (ANOC) and/or Evidence of Coverage (EOC) from your current drug
plan to see if there are any changes in cost or benefits for the upcoming year.

T Make a list of current prescriptions and talk with your healthcare providers about the possibility of
moving to lower cost generic versions.

T Consider the potential cost savings of mail order refills as opposed to going into a retail pharmacy.

1 Check out the Plan Finder tool at www.medicare.gov to price out and compare plansin your area
based on your current prescriptions.

If you make no decision to change, then your Part D plan will continue as is.

Remember, Medicare Part D is a voluntary program. You may feel that you don’t need prescription cover-
age at all. The downside to not enrolling is that you may be subject to a life-time Late-Enrollment Premi-
um Penalty when you decide later to enroll.

Prescription drugs are an added expense for many in retirement. Having the right plan can add hundreds
of dollars to your bottom line each year which equates to thousands over a lengthy retirement!

Not quite the age to enroll in Medicare or a Prescription Drug Plan, but it’s on the horizon? Give us a call and
let’s talk before that time approaches.
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The GenWealth Group: Standards of Care

As advisors, we know that each
phase of life may bring important,
yet complex decisions. We’re
ready to help remove some of the
uncertainty though coaching and
education.

We’ve developedaSt andar d

C a rplen for you. Over the course 50s
of our time together,we ' | | Grow & Preserve
ing about the s 4(25' Wwensh ( by
decade) that peft ir? u.

Set Goals

You’ll be hearing from us soon!
Accumulate Wealth
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New Beginnings....(continued)

Finally, I’ll share one last point about why we chose Schwab:

T Nearly 3 out of 4 firms with S1 billion in assets under management
choose to custody assets with Schwab.

Clearly, Schwab is known to serve larger, more successful independent
registered investment advisors. These firms are most comfortable with
Schwab as custodian because of what they offer for clients.

We have a long way to go to be considered “one of the big boys”, but
we are on our way and | thank you for taking the ride with us!

1 Statistics from: http://advisorservices.schwab.com/public/advisor/why_schwab

ommendations for any individual. In-
vestments in securities markets involve
risk, including loss of principal. Past
performance is no guarantee of future
results. No strategy assures success or
protects against loss.
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CERTIFIED
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