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2018 Donations Made on Your Behalf ....

Clients continue to tell us they appreciate the charitable contributions we make on their behalf in 
lieu of sending them holiday greeting cards.

We are pleased to continue this tradition! The nonprofit organizations supported this year
 include the American Cancer Society, the American Red Cross and The Morton Arboretum.

Selecting the national charities took into consideration that nearly everyone has been affected by 
cancer as well as the devastating disasters that have taken place in our country this year - either per-
sonally or through friends and relatives. And The Morton Arboretum in Lisle is a public garden and 
outdoor museum that is close to home for many of our clients and the firm.

We hope you are pleased with this selection of worthy charities, and that this helps bring some joy 
and comfort to you, your family and loved ones during the holiday season.

Merry Christmas and Happy New Year --
The Voyage Team

Giving back this holiday season



There are changes coming to Medicare in 2019.  
Here are some highlights:

•	 The standard Part B premium is increasing from 
$134 per month to $135.50 per month. 

•	 The Part B yearly deductible will increase from 
$183 to $185. 

•	 Part A deductible and co-insurance will increase from $1,340 to $1,364 in 
2019. This increase applies to all enrollees, although many enrollees have  
supplemental coverage that pays all or part of the Part A deductible. 

•	 There will be a slight decrease in the monthly premium for Part D Prescription Drug plans. On 
a good note, there will be significantly more plans available for Part D. There also is good news 
regarding the coverage gap (donut hole) for Part D prescription drug plans in that prescription co-
pays will decrease. 

•	 There is a new high income bracket for individual enrollees earning $500,000 or more and couples 
earning $750,000 or more. Their premium will rise from $428.60 in 2018 to $460.50 in 2019.

For AT&T active, pre-Medicare retirees and Medicare eligible retirees who are enrolled in CarePlus:

•	 There is good news for those who have hearing disabilities.  Effective 
January 1, 2019, hearing aid total benefits will increase from $1,000 to 
$4,000 every 3 years.  (Available only after your base medical program 
hearing aid benefit has been fully used.) 

•	 If you would like to take advantage of this benefit, contact CarePlus at 
877-261-3340 after January 1, 2019.
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Tips about healthcare
2019 Medicare and CarePlus changes

Starting in early 2019, Fair Isaac’s FICO credit score 
will use far more information about your financial 

picture than it has for the last two decades. 

Instead of relying solely on your payment history to 
determine your credit score, FICO will incorporate 
how well you manage your cash in checking, sav-
ings, and money market accounts. 

The new system is called the UltraFICO and was 
developed to help banks approve more loans, ac-
cording to the Wall Street Journal. While standard 
FICO scores based on payment history will still be 
the default method for determining your creditwor-
thiness, if those scores are low, banks can opt for the 
UltraFICO instead.

In those cases, credit-reporting agencies will exam-
ine your bank accounts to see how well you manage 
your money. As long as you don’t have overdrawn 
accounts and seem to manage your money well, 
your UltraFICO score will be higher. That should 

Your credit score is about to change
ultimately result in more loan approvals, reports the 
Wall Street Journal. If you have poor cash manage-
ment, however, your UltraFICO score could be lower.

The move comes as banks are increasingly finding 
that they need to expand their pool of borrowers 
to include those with little to no credit history or 
people who have 
a spotty repay-
ment history but 
still have the cash 
to afford a loan. 
It also suggests 
that banks are 
willing to take on 
more risk than they have in the last decade since the 
financial crash.

Once UltraFICO goes live, banks will need to sign on 
to start using the service. Banks are not required to 
use UltraFICO as a scoring mechanism.



Growing up in East Chicago, Ind., Mark Mazrimas 
loved going to the movies and watching double 

features at the historic Indiana Theatre. He dreamed 
of getting into the movie business and making mov-
ies.

Shortly after graduating with 
a BA of Arts, Film and Commu-
nications degree from Indiana 
University, he responded to 
a newspaper ad looking for a 
theater manager job for Gen-
eral Cinema and was hired. The 
path he followed helped him 
realize one part of his child-
hood dream, as he had a dis-
tinguished 45-year managerial 
career marketing movies and 
special events for both General 
Cinema and Classic Cinemas.

In addition to a number of 
great WXRT concerts and 
Anderson’s Bookstore author appear-
ances, two of the most memorable special events 
he helped plan were evenings at the historic Tivoli 
Theatre in Downers Grove with Julie Andrews and 
Dick Van Dyke.

This past June, after a lot of thought and consulta-
tion with his wife, Tina, he decided to retire.

“I enjoyed going to work every day – I really looked 
forward to it,” said Mark, who turns 70 in January. 
“And I feel blessed to have worked for two great 
companies that cared about the customer. … I 
knew I could still do my job but I had been at it long 
enough and it was time to give someone younger a 
chance.”

In some ways, Mark has been just as busy in retire-
ment as he was when he was working, with movies 
continuing to play a big role in his life.

He still likes to attend movie screenings and stays ac-
tive with the National Association of Theater Owners 
(NATO), which inducted him into its Hall of Fame in 
2017. Mark and Tina – who met when both worked 
as managers at General Cinema – have enjoyed 
taking Tina’s parents, Fran and Bob Osuch, to Friday 
night movies at the Tivoli. Daughter Sara, 20, inher-
ited her dad’s passion for movies and loves watching 
Alfred Hitchcock films. Mark and son Jacob, 17, have 
a bonding tradition every March before the NCAA 

men’s basketball tournament, by watching “Hoosiers” 
together.

When Mark is not walking the family dog, Coco, 
working out at the health 
club or watching Jacob, a 
senior at Providence Catholic, 
play basketball, he enjoys 
cooking. With Tina working 
full-time for Amita Health in 
human resources, he often 
takes charge of the family’s 
dinners. It’s not uncommon 
to see the Osuches, also long-
time Voyage clients, at the 
Mazrimas house for dinner, 
especially when Mark is grill-
ing pork tenderloin.

Another great passion for the 
Mazrimas family is volunteer-
ing to help with Variety the 
Children’s Charity of Illinois 
that helps improve the life of 

children with disabilities. Sara, enjoys it so much that 
she is studying neurology and working with autistic 
kids through Best Buddies at Augustana College, 
where she is a sophomore.
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Client Spotlight - Mark and Tina Mazrimas
Movie magic a common thread for this family

Jacob, Sara, Tina & Mark

According to WebMD, healthy adults should aim 
for 150 minutes of activity per week to get your 

heart going and your blood pumping.

Sure, you can do it in exercise classes. But you can 
also do it by brisk walking. It’s also important to do 
movements that work all of your major muscles at 
least two days a week. And try to do flexibility ex-
ercises two or three days a week to help with your 
range of motion.

While 150 minutes may sound like a lot, you don’t 
have to do it in big chunks. You can take a 10-minute 
walk around the block or spend 10 minutes sweep-
ing the porch. It all adds up.

A simple goal is to try to get 30 minutes of moder-
ate-intensity exercise every day. You may be able to 
do that some days but not others. Remember, it’s a 
goal and not a rule. Do what works for you.
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Get ready for holidays sales at Sears, which will be 
followed by the permanent closing of 142 stores.

But what happens to anyone with a Sears Kenmore 
appliance and a possibly defunct warranty?

“We are honoring our warranties, protection agree-
ments and guarantees as normal,” the company said 
in a statement. If you need help with a replacement 
part for your appliance, check out the Sears Parts 
Direct Site (www.searspartsdirect.com)

What can you do if a company goes under when you 
have a service agreement?

Generally, consumers haven’t had to 
worry about their warranties being 
dissolved in the wake of a company 
going out of business, according 
to Eric Arnum, editor of Warranty 
Week, which reports on the war-
ranty industry.

Many states mandate that a com-
pany work with outside insurance 
companies or demonstrate assets of 
a certain amount to continue coverage for consum-
ers.

So you probably don’t have to worry about your war-
ranty, but you should definitely use that Sears gift 
card. And while we’re on the subject, you might want 
to think twice about getting extended warranties in 
the future. The appeal is undeniable. When some-
thing goes wrong with an appliance, as it invariably 
will, it’s reassuring to think the repair bills will be 
covered.

Here’s why you shouldn’t rush into this arrangement.
Consumer Reports has been pushing back on them 
for decades.

“Consumer Reports has always advised consumers 
to be wary of extended warranties,” said Margot 
Gilman, the nonprofit organization’s money editor. 
“Whenever we’ve analyzed them, and surveyed our 
members about their experiences with them, we’ve 
reached the conclusion that the benefits don’t out-
weigh the costs.

“There are better, more financially prudent alterna-
tives to extended warranties for people who want to 
protect themselves against products that may break.”

Not everyone’s listening, though, and the industry 
continues to balloon. Last year, $44.6 billion in ex-
tended warranties were sold, according to Warranty 
Week. In 2010, extended warranties totaled $31.3 
billion.

About 20 percent of people who buy a major appli-
ance buy an extended warranty or service contract, 
according to Consumer Reports. 

“Most consumers do not go into 
the store even thinking about ex-
tended warranties until the sales-
person says, ‘Hey, thought about 
protection?’” Arnum said. “All the 
research they do is on the product, 
so it’s easy to convince one in three 
people, on average, to buy them.”

Another thumbs-down on ex-
tended warranties comes from Ira 
Rheingold, executive director of 

the National Association of Consumer Advocates. 
When something is a big profit center for a company, 
it’s probably not in the best interest of the consumer, 
says Rheingold.

“I don’t typically think they’re worth it,” Rheingold 
said. “Whether [something] needs repairs along the 
way, the standard warranty is usually good enough.”
Be careful about allowing financing to add to the 
cost of the warranty itself. “Not only are you paying 
financing on the product, you are also financing the 
cost of the extended warranty.”

Look out for the “gotchas” in extended warran-
ties, says Gilman, which you’ll find in the fine print. 
They’re carefully written to deny coverage for almost 
any reason. For example, a recently issued auto 
service contract excludes brake drums and rotors, 
air bags, door handles, lock cylinders, the exhaust 
system and body panels, among other parts, accord-
ing to Consumer Reports.

Extended warranties
Is my Sears warranty still good?

Information in this material is for general informa-
tion only and not intended as legal advice. 
Consult the appropriate professionals 
for specific information regarding your  
individual situation prior to making 
any financial decision.


