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All of us at Voyage join Santa in wishing you and your family a very happy, joyous
and special holiday season with your loved ones.
In addition to holiday cheer, it’s an appropriate time to also reflect on what’s
important to each of us, and what we have to be grateful for.
At Voyage, we are blessed to have a great team to work with,
and wonderful clients to work for.
We join together to wish you a very Merry Christmas and a prosperous New Year.

The benefits of working with your Voyage Financial Advisor

are we worth to you?
What
As a Voyage client, you have made the decision to

have your investments managed by a financial advisor.
Perhaps your neighbor takes a difference approach and
manages his or her own investments online. Who benefits
the most?
We are obviously biased, but the facts also speak for
themselves! That is because Vanguard – which promotes
“do-it-yourself” investing – reports that financial advisors
increase their clients’ investment
returns by three percentage points
(after taking advisor fees into account).
What makes the difference? Vanguard
identifies five ways financial advisors
add to their clients’ returns:
• Helping clients maintain a long-term
perspective and a disciplined approach to investing.
• Applying an asset allocation strategy between
taxable and tax-advantaged accounts.
• Employing cost-effective investments based on
simple math: Gross return less costs equals net return.
• Maintaining the proper allocation through periodic
rebalancing. Over time, as investments produce
various returns, a portfolio will likely drift from
its target allocation. An advisor can add value by
ensuring that the portfolio’s risk/return characteristics
stay consistent with a client’s preferences.
• Implementing a spending strategy. An advisor can
help clients make important decisions about how to
spend from their portfolios.
Vanguard cautions – and we do too – that the three
percent difference should
not be viewed as an annual
add. “It is more likely
to be intermittent,” the
company reports, “as some
of the most significant
opportunities to add value
occur during periods of
market duress – or euphoria
– that tempt clients to abandon their well-thought-out
investment plans.”
“We are pleased that a highly regarded company like
Vanguard has quantified the value of a financial advisor,”
says Tom Royce, co-founder of Voyage. “The return on
investments is a bottom line number, and it’s great to
know some of the ways we contribute to it.”
“We also believe the value our financial advisors provide
to Voyage clients extends beyond just a rate of return,”
adds Mike Chong, co-founder of Voyage. “We are also
concerned about, and proactively manage, those things
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that impact the overall financial wellness of our clients.
This includes such matters as estate planning, providing
401(k) advice, demystifying health insurance, assessing
the need for long-term care insurance and other issues
that affect their well being.”
No strategy assures success or protects against loss.

And the survey says ....

we emailed a survey to clients, asking for
IannyourNovember,
guidance on reconstructing our website, the use of
app for smart phones, and the value of social media.
More than 300 of you responded, and we thought you
would like to know
what we learned:
SURVEY
RESULTS

• Communications
from us is by
far your most
preferred source
of information
about finances and
financial planning
(86%). The Internet
is second (36%).

• Clients who use our website do so mainly to
access their accounts. Respondents overwhelmingly
indicated they would be inclined to visit our website
more often if it was updated every month with new
information.
• Subjects of greatest interest to clients for our website
include taxes, investing and retirement.
• If a client refers a friend to us, half of the survey
respondents said they would encourage their friend to
call their Voyage Advisor (only), the other half would
have them call as well as check out our website. Very
few said they would only refer their friend to Voyage’s
website.
• A Voyage app for smartphones is not a high priority
for two-thirds of the clients who responded to the
survey. Security of financial information was the
reason most cited, and a significant number of clients
do not download apps.
• Although almost 90% of the respondents are on
Facebook, our clients do not think it is important for
Voyage to communicate with them this way. At the
same time, though, many of the comments indicated
Voyage probably needs a social media presence to
reach those who use it.
Our thanks go out to everyone who participated in the
survey. The results are helping us shape a new and
improved Voyage website (that will be launched in the
coming months) as well as feedback that will help us
be more informative and accessible to our clients and
prospective clients.

Client Spotlight - Sharon West

Dusting off an old dream
Long
Term
Care Insurance

wenty years into a highly successful career in
TVoyage
telecommunications with Ameritech and Tellabs,
client Sharon West stepped away from it all to
pursue her passion for composing and playing music.
She was 44.

W

ith America aging at a rapid pace -- and with the
average cost of nursing home care continuing to
skyrocket -- long-term care insurance may be a good
investment for individuals who have assets they want
to protect or who want to avoid becoming a financial
burden to their family.

More than 11 years later, Sharon has established herself
as a gifted composer of a blend of New Age, NeoClassical,
Ambient and Electronic music. She has released five
instrumental New Age and World CDs on her own label as
well as two collaborative CDs.

What exactly is long-term care insurance? In general,
it helps to pay for assistance with daily activities such
as bathing, eating, and dressing; skilled nursing care or
rehabilitative services either in a nursing facility or home
setting; and cognitive impairments such as Alzheimer’s
disease.

Sharon’s CDs have been on the Top 20 New Age Reporter
charts. Her music can be heard on Sirius/XM, Muzak and
the Galaxie satellite station in Canada. Her recordings are
also played on web-based music outlets – like Pandora
and SoundCloud – and on more than 80 radio stations
worldwide. A number of her songs have also been
included in various Film/TV, Game and Advertising music
catalogs.

Unlike other types of insurance, that offer straightforward
policy features, long-term care insurance policies are
complex and vary widely. Virtually every company’s policy
differs on such matters as who qualifies for coverage,
eligibility requirements, when benefits begin, the amount
of coverage, the term of the policy, and premium costs.

All of the music she composes is recorded in the studio
she built in her Woodridge home, where she’s planning to
spend much of this winter working on two very different
compositions – choral music for an a cappella choir, and
an Electronic album she says will be more commercial
and attractive to film and TV producers.

That’s why it is important to compare several policies
as well as consider the insurer’s financial stability and
reputation in the industry.
The U.S. Department of Health and Human Services
estimates that about 40% of people aged 65 or older
have at least a 50% lifetime chance of entering a nursing
home. The Health Insurance Association of America
estimates that by 2020, 12 million people may require
long-term care.1 And MetLife reports the average cost of a
private room at a nursing home tops $90,000 a year.2
At Voyage, we believe it is important to have a discussion
with our clients about long-term care as it relates to their
overall financial wellness. Those who attended our open
house earlier in the year had the opportunity to hear a
presentation about long-term care insurance. And, over
the course of next year, we plan to include long-term care
as a discussion item during our financial reviews with
clients. If you would like to have a conversation about
this sooner than later, however, please call your Voyage
Financial Advisor to arrange a meeting.
Source: Medicare.gov, Long-Term Care.
Source: MetLife Market Survey of Nursing Home and Assisted Living Costs, 2012.
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In lieu of sending Christmas
cards this year, our holiday
greeting is on the cover of
this newsletter, and we are
donating the savings on
your behalf to the Wounded
Warrior Project and Special
Olympics of Illinois.

Sharon West working in her home studio.
Sharon, whose mother was an accomplished pianist,
has always had a passion for music and played the
piano, recorder, violin and saxophone growing up. She
considered pursuing a music career while earning B.S.
and M.S. degrees in Engineering from the University of
Illinois at Champaign but enjoyed engineering and chose
that path, at least initially.
Then, when layoffs began to impact those around her,
she started thinking seriously about devoting her life to
her music. Seeking guidance from Voyage Advisor Tom
Royce, whom she has worked with since 1998, she began
planning a new career path while evaluating if she was
financially able to make such a big move.
				
(Continued on Page 4)
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e have received
a number of calls
from clients telling us
the Internal Revenue
Service (IRS) has
contacted them by
phone concerning their
taxes. If this happens to
you, our advice is simple
and direct: HANG UP!

The IRS has issued a strong warning for consumers
to guard against sophisticated and aggressive phone
scams targeting taxpayers, as incidents of this crime
continue to rise nationwide.
The IRS will ALWAYS send taxpayers a WRITTEN
NOTIFICATION of any tax due via the U.S. mail. The IRS
never asks for credit card, debit card or prepaid card
information over the telephone. For more information
or to report a scam, go to www.irs.gov and type “scam”
in the search box.

Sharon West ... from Page 3 ...
In recent years, Sharon elected to reconnect with
her past professional life. She is currently a part-time
consultant for a technology company, an instructor of
Quality Management for undergrads at DeVry University
and teaches Quality and Operations Management at the
Keller Graduate School of Management.
Her passion for composing music continues, however,
and purchasing a weekend home on a small lake in
Wisconsin has helped.
“It’s a place where I can go to get away from it all,” Sharon
notes, “and compose my music without distractions.”
As for the name of her record label, Dusty Dreams?
“I came up with it as a way to encourage people to dust
off an old dream of theirs and at least try it,” she says.
To find out more about Sharon, and hear her music, visit
www.dustydreamsmusic.com.

Potential victims are told they are entitled to big
refunds, or that they owe money that must be paid
immediately to the IRS. When unsuccessful the first
time, sometimes phone scammers call back and try a
new strategy.

Securities and advisory services offered through LPL Financial,
a Registered Investment Advisor, member FINRA/SIPC
Phone: 877-353-8999 www.voyagefg.com

