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What Do We Really 
Need to Know?summer

welcome

LETTER

Writ ten by Lee Stoerzinger,  CFP®

Investing involves risk. No investment strategy can guarantee positive results. Loss, including loss of principal, may occur.

We are living in a world of truly unprecedented change. The 
amount of information coming at us each day is said to be 
more than our ancestors received in their entire lives. Leisure, 
television, the Internet, news, gaming, and social media all 
compete for our brain power. Every text, tweet and message 
cause us to take in information and decide whether it is 
something important to our lives, simple data consumption, 
or our new favorite pastime: “following” other people. One 
could say this all started when 24-hour news channels entered 
the scene and we could view the world at every moment. 
Today, we can see that virtually everything in our lives is 
becoming inner-connected and we are probably still in the 
early stages.

So here are some things to think about: How much of 
everything going on in the world at any given time do we 
need to know about? Does someone in Wisconsin need to 
know immediately when a farmer in China has a devastating 
accident? How much data can we efficiently take in daily? Are 
trivial things competing for items which we once considered 
important? Can our brains tell the difference? Sometimes 
I wonder what all of this is doing to our ability to decipher 
what’s truly valuable.

The reason the above paragraphs are important to money 
management and financial planning is that the fast-moving 
train of information lives in this world as well and cannot be 
separated from the rest of our lives. When we think about 
investing, it is stunning to see the sheer amount of data 

available. Which money manager is the best? How much are 
the fees? What are the returns of the past week? What is the 
Fed going to do next? And on and on. The question is, how 
much of this can be converted to knowledge and how much 
is noise? Therein lies the gap. While all these pieces can be 
important separately, they don’t become valuable until they 
are pieced together into a bigger and individual picture. The 
problem is that this is a very complex industry, yet it deals 
with something relevant to all of us; money. After all, it’s 
easier to talk with your neighbor about the stock market over 
a beer than it is to build and monitor a complex financial plan. 
But what matters more?

It is an exciting time to be alive at this point in history as we 
are moving toward many advancements. However, we feel 
that one of the most significant improvements we could 
make to the financial industry is to flip the way people 
receive information on its head. Instead of chasing returns, 
we need to learn more about how money works in our lives. 
While we focus on fees as primary importance, we need to 
help people see the damage poor behavior causes in our 
investment plans. And as we measure our retirement plans 
based on short-term information, it would be extremely 
helpful to understand how time is more important than 
timing. When we have a handle on these things, only then 
can we understand how managers, performance or current 
markets apply to our overall plan. It may not be as exciting or 
flashy as the latest news headlines, but we truly believe it is 
something we all need to know. 

Dear Clients and Friends,

I hope you are enjoying a beautiful summer. For those of us in the 
Midwest, these months of warmth and sunshine are precious. It’s the 
perfect time to slow down, spend time with friends and family and 
focus on what’s most important in our lives.

In today’s fast-paced world, the idea of slowing down can be hard. In 
this issue we share a very interesting graphic that shows just how much 
information is thrown at us in an Internet minute (page 10). I reflect on 
this onslaught of information and how we can sift through it to find the 
information we really need to know on page 3. On pages 6 and 7, we 
celebrate those who are experts at being present and enjoying all that 
summer has to offer — our clients’ grandchildren.

Also in this issue we continue our Pay It Forward series by highlighting 
a very special client who shares her time and talent tutoring Karen 
refugee elementary students (page 13). For our valued clients, we 
provide information about our annual Client Appreciation Party on 
page 14. And finally, we introduce you to another new member of 
our growing team, Andy Roth (page 15). 

I wish you and your families a relaxing and fun-filled summer!

All my best,

Lee Stoerzinger, CFP®

President
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Definitions to help investors stay focused

very investor knows that his or her portfolio is at least 
partially at the mercy of the market itself, with overall 
market conditions playing a huge role in general gains 

and losses. Most investors have probably heard the terms 
“bull market” and “bear market” used to describe these 

conditions, but not all of them truly understand the difference 
between the two, or what to do when a bear market hits. 
Investors at any level should take note of these distinctions to 
make good investments and properly manage a portfolio as 
the market shifts over time.

It takes little examination to conclude that a bull market tends 
to be fairly comfortable and prosperous for investors, while 
a bear market can leave investors feeling a bit anxious. What 
should an investor do when faced with a declining market?

The first challenge when facing a bear market is recognizing it. 
Because short-term trends can’t predict whether the overall 
market will continue to rise or fall, it can take a sharp eye and 
a keen investor’s instinct to be truly confident in one’s moves 
when looking at a short period of time (less than a month, 
for example). Fortunately, most economists agree that this 
determination can be made by a percent change in multiple 
indexes. If the change is at least 20% in either direction 
(rising or falling), the market can more safely be declared 
bear or bull. Depending on how long an investor is willing to 
ride out the trend before making gut decisions, selling and 
buying comes at the risk of the market trending the opposite 
direction in the long term. The outcomes of such decisions 
sometimes feel arbitrary, making the old idiom of “playing the 
stock market” all too accurate.

Bear markets aren’t caused by any one thing. Since the 
1950s, there have been 9 bear markets brought on by a 
variety of issues. Some bear markets follow major political 
occurrences (formation of alliances, military actions, changes 
in federal financial regulations, etc.). Others are brought on 
by a combination of economic forces, rapidly rising stock 
prices and/or large-scale changes in investors’ decisions 
as a result (the dot-com and housing bubble bursts, for 
example). Perhaps most interestingly, a bear market may 
even be brought on by the social consensus of investors 
themselves due to something called “investor psychology.” 
For example, some investors may be compelled to sell when 
others are selling and buy when others are buying. By jumping 
on the proverbial bandwagon and following others’ lead, 
investors can create a swirl of activity that drastically affects 
the market, even if things had actually been going rather 
smoothly.

Some small consolation to all this is that bear markets are 
usually shorter, lasting around 15-18 months--a mere fraction 
of the average duration of a bull market. Despite their shorter 
length, however, average losses are typically around 40%, 
making the task of surviving even a particularly brief bear 
market seem like an investor’s nightmare. The question is: 
should the average investor remain invested when a bear 
market rears its ugly head?

If you’ve got the staying power, sticking it out in a down 
market can be well worth it. If you are investing with a long 
time horizon, especially, you can afford to be a bit more 
aggressive with your moves, as it allows more time to make 
up for short-term losses. If you lose an average of 40% over 
the course of 15-18 months but have 10-15 years left until 
your target of retirement, you have a significant amount of 
time to potentially make up those losses and continue to gain. 
Of course, 40% loss is relative to the size of your investments 
and the strength of your portfolio; losing 40% of a relatively 
small portfolio can seem much more damaging than losing 
40% of a rather large one.

It’s important to briefly note here the relationship and 
distinction between a bear market and a recession. While 
bear markets are some times accompanied by a recession, 
a recession is an economic trait, classified by at least two 
consecutive quarters of negative growth in the GDP. A bear 
market, on the other hand, is a market trait, generally defined 
by at least two consecutive months of decline in stock prices. 
Although the two measurements are closely related, one is a 
measure of the country’s overall economic stability while the 
other is a measure of trends in stock prices.

Whether you’ll be able to wait out the bear market and 
rebuild your assets to your satisfaction depends upon what 
seems like a deluge of factors: the duration of the downward 
trend, the future of the market, the strength of your 
investments and the choices you make going forward. With 
careful planning, safe, long-term investments and a cool head, 
however, these obstacles can be surmounted. Ultimately, you 
as the investor will need to examine your own situation and 
investments to make that call.

The difference between the two types of markets is quite simple:

BULL MARKET
A bull market is one in which stocks are on the rise, appreciating in value and signaling a sustained 
uptick in economic times.

BEAR MARKET
A bear market, by contrast, is a declining market in which the economy struggles and 
unemployment rates begin to rise.
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FUN in the SUN My Favorite Summer Activity
For this issue we asked children to draw their favorite summer activity. Thanks to all of our participating clients 
and their grandchildren for helping us capture the magic of summer through art.

Playing at the Beach 
by Jack (age 5)

Bryan and Barb s., clients since 2018, 
with grandsons cole and Jack

Fishing by Kayla (age 13)

carolyn and Gayland B., clients since 2009, 
with Kayla and family

Camping by Owen (age 10) 

Lori and steve K., clients since 2019, 
with grandsons roger and owen

Superman 
by Soren 
(age 4)

Laurie B., client since 
2017, with grandsons 
aksel and soren
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W I

hh, the age-old investment discussion… We all want 
to get the best rate of return without losing money, 
right? It seems like a simple request. However, it 

proves to be one of the hardest things to get our hands 
around as we plan for our futures. The thought of losing 
money is challenging and can be very emotional. On the 
investment side, why can’t we just get in when things “feel” 
good, and get out when we think things might be going down? 
It turns out investing is an easy topic to talk about but an 
extremely difficult course to navigate.

With all of that said, we firmly believe there are key 
ingredients that make up the recipe for long-term investment 
success. One of those items is the ability to damper large 
downside losses when things get volatile. We don’t mean the 
regular fluctuations, or even moderate ones that occur every 
so often—that’s part of the deal. We’re talking about the big 
ones which can change the entire direction of your life. Please 
review the following information to see what may seem 
obvious but is often deceiving as we demonstrate just how 
gains vs. losses can affect your portfolio.

WHY
DOWNSIDE

PROTECTION
MATTERS (A Lot)

Writ ten by Lee Stoerzinger,  CFP®

We know that the pain of loss often outweighs the pleasure 
of gains. The above example demonstrates exactly why. It’s 
about math. 

When we think about growing our portfolios in line with 
what we need to accomplish our goals, managing risk is 
an important part of the overall picture. There are two 
fundamental ways which this can be done. We can hold assets 
that are less risky to begin with or we can hold assets that 

diversify our other holdings. Both these strategies working 
in combination can provide powerful opportunities to 
manage risk, and we use them often in our money manager 
relationships. However, it just so happens that when things 
are good, these are the two things which often go out the 
window as we seek to maximize short-term returns. Our job 
is to help focus on ensuring goals are met and avoiding pitfalls 
which take us off track. Market volatility doesn’t have to be 
your volatility, if you don’t let it.

if you lose: value % gain to get 
back to $1,000 if you gain: value % loss to get 

back to $1,000

10% $900 11% 10% $1,100 -9%

20% $800 25% 20% $1,200 -17%

30% $700 43% 30% $1,300 -23%

40% $600 67% 40% $1,400 -29%

50% $500 100% 50% $1,500 -33%

60% $400 150% 60% $1,600 -38%

70% $300 233% 70% $1,700 -41%

80% $200 400% 80% $1,800 -44%

90% $100 900% 90% $1,900 -47%

Let’s say you start with $1,000…
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Check out Lee’s book…
On The Back Burner
It’s a timely read uncovering the things 
we say are most important, but have put 
on the back burner of our lives.

Clear away all the 
things that distract 
you, and let the 
things that are 
meaningful to you 
slowly move into 
your life. You have a 
spiritual, emotional, 
physical, and a 
financial meaning 
in this world, so 
don’t for one minute 
minimize the 
importance of 
your presence.

(excerpt taken from 
Lee’s book, On The 
Back Burner)

‘‘

’’

In the last issue, we asked where you read our newsletter. Here 
are some of the submissions!

“I read The Envisionary…

…on one of my newly designed sofas!”
Kim, owner of Kim Salmela Atelier in 

Los Angeles, CA

...in the sun on our back porch.”
Chuck and Terri, retirees living 

the good life in Mesa, AZ

...on Miramar Beach, Florida.”
Patti and Gail, best friends on a 

girls weekend

….at the Super Bowl game!”
Tim, neighbor to the 

Stoerzingers 

Congrats to Kim — her name was drawn as the winner of the 
$50 gift card. Thanks to all who sent in their photos. 

et’s say you leave your house this morning and have a nice pocket full of money. Maybe it’s hundreds, 
or even thousands, but more than you would usually carry. You get some work done, stop for lunch, meet 
some friends, and do a few errands. However, this afternoon will be unlike anything that has ever happened 
to you. It will change how you think about the world. Your encounter will stop you in your tracks and cause 
you to literally take out that wallet full of money and donate all of it, right on the spot. 

So, what happens? What does the rest of that day look like?
There are so many things we encounter in our lives that touch our hearts and provide the opportunity to 
give. Maybe it’s a homeless veteran outside in the cold, an organization that fights for something we believe 
in, or meeting someone with physical challenges you couldn’t imagine for even one day. Whatever your story, 
these life events are what shape us into who we are and provide meaning to all we live for. They often cause a 
re-set and get us back to what’s important.

Here’s your call to action. First, please send us your story. What would cause you to empty your 
pockets on the spot, and change the entire direction of your life? Has it already happened to you? 
Secondly, go out and live that story in vivid detail. I Triple Dog Dare You.

Writ ten by Lee Stoerzinger,  CFP®

Have a nice 
meal with a 
friend. Leave 
your phone 
in the other 
room. This is 
real life – don’t 
miss it. Go 
ahead, have 
dessert – but 
share it.

(excerpt taken from 
Lee’s book, On The 
Back Burner)

Check out Lee’s book…
On The Back Burner
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  A financial plan is a building block with many pieces. A savings 
program,  insurance,  mortgage,  college  fund,  retirement  and  tax 
reduction plan are all parts which must be considered for a program 
to be successful.

  As a Financial Representative, I am continually working to bring 
my clients the ultimate in service and financial education. But all the 
education in the world isn’t worth much if it is not put to good use. 
Therefore,  I  encourage you  to  take  full  advantage of  the  services  I 
provide in helping you build your financial plan.

  In 1996, my challenge to you is this; “think regularly about your 
financial plan, as a comprehensive vehicle which will drive you to 
the financial freedom you deserve.”

  You  go  to  work  each  day  with  income  as  the  basis  of  your 
dedication. Wouldn’t  it make  sense  to  be  equally  dedicated  to  the 
financial plan that will secure your future? I want to work with you 
to “make things happen,” and I am readily available to serve you.
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Writ ten by Lee Stoerzinger,  CFP®

As we approach the 100th edition of our newsletter, we thought it would 
be fun to look back at some of the past articles written for our clients. This 
piece comes from the third edition of our newsletter in January 1996. The 
article may be vintage but twenty-three years later, our message remains 
the same.

Which fan favorite food, served on a stick, first arrived at the 
Minnesota State Fair in 1947?
Email your answer to advice@leestoerzinger.com or call us at 651-578-1600. All who 
contact us with the correct answer will be placed in a drawing for a $30 gift certificate 
of your choice.

TRIVIUM
Definition: Studies intended to provide 

general knowledge and intellectual skills.
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We found this infographic fascinating, especially as we discuss summer being a great time to intentionally slow down. With 3.8 
million Google searches and 18.1 million text sent messages every minute, it’s clear the Internet is not taking the summer off.

Vintage
Lee

Macarena

1996 
“Staying in tune with my clients”

What Happens in an 
Internet Minute?

Created By:
 @LoriLewis

 @OfficiallyChadd

Congratulations to Terry M. who was chosen as our Trivium winner from last quarter. Terry correctly answered “Two” to the 
question: How many people signed the Declaration of Independence on July 4th, 1776? Only John Hancock and Charles Thomson 
signed on that date. Jerry S., Jean F. and Kelly U. also answered the question correctly.
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Our lives are becoming more and more digitized each day. We 
pay bills online, communicate using social media and store 
our important photos, videos and documents in the cloud. 
But have you ever wondered what happens to your digital 
property after you pass? Your digital asset plan can be just as 
important as your retirement and estate plans.

Creating your digital estate plan doesn’t have to be 
complicated. By following just a few steps, you’ll be on your 
way to creating a secure plan that will give you, and your 
loved ones, peace of mind. 

STEp 1:
create a list of your digital assets
This list should be comprehensive including the names, log-ins 
and passwords for all your computers, cell phones, email and 
social media accounts, online banking and bill pay sites, photo 
sharing and shopping accounts. 

STEp 2:
Define your plan for each digital 
asset
Do you want to close your social media accounts after you 
pass or leave them open for a period of time? Do you want 
your digital photos and videos to be archived, deleted or 
transferred to a family member or friend? For each digital 
asset, have a clear and specific plan for how you want it 
handled.

STEp 3:
choose someone to act as your 
digital executor
A digital executor is not a legally binding designation. Select 
someone you trust to access your accounts and carry out your 
wishes for each digital asset. 

STEp 4:
print your year-end statements
Many of our accounts are now paperless. Your digital 
executor, heirs and/or trustees will find it very helpful to 
have traditional paperwork in hand. While these statements 
will most likely not contain digital information such as log-in 
and passwords, they will be helpful in providing account 
numbers and contact information such as phone numbers and 
addresses. 

STEp 5:
Securely store your information 
Consult with your attorney to understand your options 
for storing this information so it is secure but also easily 
accessible by your trusted contacts at the appropriate time. 

If you’d like to create a digital estate plan, please contact 
us. We can provide you with a simple digital asset organizer 
worksheet to help get you started.

Kindness is Contagious!

our Pay it Forward program is simply a way 
for us to appreciate and reflect on what we 
are thankful for in our lives. As a reminder, the 
program entails giving a $100 gift card to a 
client who then “pays it forward” to someone 
they feel needs it most. 

For our Pay It Forward piece this summer, 
we are excited to acknowledge Mina R. and 
her selfless work at St. Jerome School in 
Maplewood, Minnesota. For the past two years, 
Mina has been sharing her time and talent 
with Karen refugees who have found a home 
in the St. Jerome’s community after fleeing 
persecution in Burma.

According to Principal Anne Gattman, 46 of the 
136 students enrolled at St. Jerome School are 
Karen. Mina volunteers her time as a reading 
tutor for these children and will give her Pay It 
Forward funds to the school to use for tutoring 
supplies. mina r., client since 2018, and the students of st. Jerome school

‘I have come to admire these refugee 
children for their courage, strength, 
and generosity. It has been a joy 
helping them learn to read.’

Digital Estate planning
Writ ten by Chr is t y  Frost,  Marketing Strategist
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We’ve added another new member to 
our team! Andy Roth joined us in May 
as our new Operations Manager. In 
this role, Andy is the bridge connecting 
the individual needs of our clients 
with the systems and processes of our 
office. With Andy’s passion for building 
relationships and his background in 
financial services he seamlessly delivers 
expertise, customized support and 
efficiencies to our clients.

Andy Roth
INTRODUCING

TO THE
LEE STOERzINGER TEAM!

Andy Roth, Operations Manager of Lee Stoerzinger, Inc.

‘I’m excited to be surrounded 
by people who are passionate 
about what they do and seek 
to provide an excellent client 
experience. I look forward to 
helping our clients grow into 
the future.’ — andy roth

Operations Manager
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thursday, november 21, 2019 
5:00 to 9:00 p.m.

Kellerman’s event center, white Bear Lake

Food will be catered by 

Client
Appreciation
Party

save the date

please mark your 
calendars now!  

invitation to foLLow.

Y U M

Originally from northern Virginia, Andy 
began his career on the east coast 
as territory manager and business 
consultant for an institutional money-
management firm. In 2014, he relocated 
to Minnesota in sales and business 
development in the financial advisory 
market where he first developed a 
relationship with Lee Stoerzinger, Inc. 

Andy lives in south Minneapolis with 
his wife, Christine. He enjoys spending 
time outdoors doing yard work or 
relaxing on a lake. His favorite things 
about Minnesota include access to 
the outdoors and the proximity to the 
north shore of Lake Superior and the 
Boundary Waters.

NEW
LOCATION



Since 1993, Lee Stoerzinger has been offering comprehensive wealth management, with a focus on values-based life planning. As he guides
clients in refining what is most important to them, a plan is built around those unique aspects of their lives. Lee Stoerzinger and his team 

understand that evaluating complex financial information and putting the pieces together can be challenging. Our aim is to create a clear picture,
and set a process in motion to achieve successful outcomes by joining the “money side” with the “life side” of clients’ plans.

Securities and advisory services offered through United Planners Financial Services. Member FINRA/SIPC. Lee Stoerzinger, Inc. and United Planners 
are not affiliated. United Planners does not provide tax or legal advice.

Lee Stoerzinger, Inc.
940 Inwood Avenue N.
Oakdale, MN 55128
Tel: 651-578-1600
E. advice@leestoerzinger.com
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