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Eight years ago, when we signed the lease 
for our current office space, it was with the 
thought that this area would develop into a 
thriving business development.  That just 
hasn’t happened.  So, as the lease expiration 
date approached, Vanessa and I decided to 
go on a search for the perfect office location.  
That was two years ago.  Well, we found it, 
and that was the easy part.  After tough ne-
gotiations, we secured the space and then 
began the arduous task of getting the plans 
approved and executed.  This required 
tremendous patience.  But our patience has 
paid off, and our new space is being built.  
By the end of the year, we will be in our new 
office in the Oro Valley Marketplace right next 
to the movie theater.  

As we prepare for the move, I have had time 
to reflect on our journey.  Planning this move 
has conjured up memories from our first days 
in business.  When we started NRG, I knew 
we would need to be more than just our 
name and logo.  We needed to be about ac-
tion—how we treat our clients and prospec-
tive clients.  We needed to be about our 
place in the community and how we support 
one another.  Our name and logo are just the 
recognizable image, reminding everyone of 
NRG’s character—what we stand for.  

When talking with a client about the move, 
along with excitement and congratulations, 
she had a small piece of advice: “As you 
grow, be sure not to lose sight of the clients 
who got you where we are today.”  I really 
took this to heart.  I asked myself, what is it 
that we are trying to accomplish with this 
move, and as we grow, what are the most 
important attributes about NRG that must 
remain constant?  

I recently heard a story about a luxury hotel 
chain that went the extra mile for a family who 
left their small child’s stuffed animal 

behind at one of the resorts.  When the father 
called to see if it had been found, the hotel 
staff went into action and not only located the 
toy, but assured him they would mail it right 
away.  But instead of providing outstanding 
service for their guests, the staff decided to 
go that extra mile and exceed expectations.  
They put together a scrapbook of photos of 
the stuffed animal enjoying an extended va-
cation that included lounging by the pool, a 
spa treatment, and a golf excursion.  The toy 
was returned to the boy with the album of 
pictures, and his family was overwhelmed by 
the care and thoughtfulness of the staff.  This 
is the culture of the company.  This is who 
they are. 

Our move is about taking NRG Wealth Man-
agement to the next level.  Our clients have 
come to expect the best from us, as they 
should.  But like the hotel staff, we are striving 
to exceed those expectations. When you en-
ter the new NRG office, you will notice it was 
designed with a great client experience in 
mind.  We wanted to create an open, wel-
coming space with room to accommodate 
larger conferences and events.  From the 
deluxe coffee bar to the spacious great room 
and patio, we want to make every experience 
you have with NRG one you will savor and be 
delighted to tell your family and friends 
about. 

Watch your mailboxes for our announcement 
of the big date.   We look forward to sharing 
our new and exciting venue with all of you!  
    

Chris Hurn, Huffington Post. Stuffed Giraffe Shows What Customer 
Service is all About.  05/17/2012 Updated Dec 06, 2017 [https://
www.huffpost.com/entry/stuffed-giraffe-shows-wha_b_1524038]
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Trivia Quiz: What do you know about money idioms?

Idioms are phrases that only make 
sense when you know the meaning as-
sociated with them.  For instance, in the 
United States, we say that ’someone is 
worth their salt.’ 

It means the person is hard working and 
worth the money he or she is paid.  The 
saying originated in ancient Rome 
where salt was a valued commodity.   A 
portion of every Roman soldier’s salary 
was paid in or designated for salt, reports 
Elizabeth Nix on History.com.1 

Test your knowledge of global money idioms 
by taking this quiz: 

1. In Russia, they say, ‘To fly through the 
chimney.’ What does it mean? 

a.  To be too generous 
b.  To go bankrupt 
c.  To live a decadent lifestyle 
d.  To be miserly 

2. In Sweden, they say, ‘To buy the pig in 
the bag.’  What does it mean? 

a.  To buy something without seeing it 
b.  To buy something that is beautiful  
      but worthless 
c.  To cover up a financial mess 
d.  To pay for a wedding dinner 

3. Many countries have sayings that de-
scribe a person who is frugal or doesn’t 
like to spend money.  Which of these 
phrases has that meaning? 

a.  ‘To have short arms’ (Italy) 
b.  ‘To keep a hedgehog in your   
       pocket’ (Wales) 

c.  ‘To be tight-fisted.’ (United States) 
d.  All of the above. 

4. In France, they say, ‘To throw money 
through windows.’  What does it mean? 

a.  To launder money 
b.  To give to charity 
c.  To spend carelessly 
d.  To be rich 

5. Which of the following phrases means to 
have just enough money for essentials? 

a.  To keep the wolf from the door 
b.  To bring home the bacon 
c.  To pay an arm and a leg 
d.  All of the above 

If you would like some help putting your fi-
nancial ducks in a row, get in touch.  We’re 
happy to give you our two cents! 

Answers: 

1. b) To go bankrupt2 
2. a) To buy something without seeing it2 
3. d) All of the above2,3 
4. c) To spend carelessly2 
5. a) To keep the wolf from the door4

OUR MISSION:

To improve the lives of 
our clients by delivering 

prudent cash flow, in-
vestment, and estate 
planning strategies.

To learn more about us, please 
visit our website:

www.NavigationRetirement.com
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1Elizabeth Nix, ‘Where did the expression “worth one’s salt” come from?’ History.com, October 15, 2014, 
accessed July 27, 2018. [https://www.history.com/news/where-did-the-expression-worth-ones-salt-come-
from] 
2 ‘Cost in translation: money idioms around the world,’ Oxford Dictionaries Blog, accessed July 27, 2018. 
[https://blog.oxforddictionaries.com/2016/08/19/money-idioms/] 
3 ‘McGraw-Hill Dictionary of American Idioms and Phrasal Verbs,’ The McGraw-Hill Companies, Inc., 2002, 
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lish-as-a-Second-Language-Learners] 
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Digital Assets and Your Estate Plan
by Jack Davis, MS, CFP®

Digital assets, what are those?  Digital assets are simply those assets that are stored digitally.   
As if we didn’t have enough to worry about protecting our belongings we can actually touch.  
But this is where we are now.  Think about it, how many of us belong to travel or credit card 
rewards programs?  Many of us store our photo albums and family videos online.  Most of us 
have a personal email account.  There are social media accounts and online shopping ac-
counts.  What about PayPal and Amazon?  Some of us have created our own websites and 
blogs. And don’t forget cryptocurrency.  These are all considered digital assets.  

Why do we need to account for our digital assets in our estate plan?  Many of the online user 
agreements that we enter into specifically prohibit anyone but the owner from accessing the 
accounts.  So, even if your fiduciary has your user names and passwords, accessing your ac-
counts may not be legal. 

Thankfully, many states have enacted the RUFADAA (Revised Uniform Fiduciary Access to 
Digital Assets Act).  This is legislation that allows a named fiduciary legal rights to access and 
manage certain digital accounts.  But as with your other assets, this may need to be spelled out 
in your estate plan. 

Some steps to take: 

• Choose someone to be your digital executor and have them named in your estate plan 
• Take an inventory and make a list of all your digital assets and remember to update it 

periodically 
• Use a password management program to store your user names and passwords 
• Contact your financial advisor and/or your estate planning attorney for advice and as-

sistance 
Proper planning for the management of your digital assets after your death or disability will give 
you peace of mind, knowing all of your assets will be handled with care and according to your 
wishes.
     
Uniform Law Commission:  Fiduciary Access to Digital Assets Act, Revised. [https://www.uniformlaws.org/committees/community-home?
CommunityKey=f7237fc4-74c2-4728-81c6-b39a91ecdf22]  
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About Jack:

Jack Davis is the founder and CEO of 
Navigation Retirement Group, an 
independent wealth management firm 
serving high achieving retirees and 
pre-retirees with investable assets 
between one and ten million dollars. 
For nearly three decades he has been 
using his asset management and 
financial planning skills to develop 
and implement planning strategies 
that help pursue his clients’ unique 
goals. Passionate about education, he 
holds a Masters in Personal Finance 
and the CERTIFIED FINANCIAL 
PLANNER™ credential. He is also 
the author of Cash Out! Retire on 
Your Terms, Live Well and Die Happy, 
a book that gives pre-retirees and 
retirees planning tools and insights 
that can help them flourish throughout 
retirement. Based in Oro Valley, he 
and his team serve clients throughout 
the greater Tucson area and around the 
country. Learn more by connecting 
with Jack on LinkedIn or visiting 
www.NavigationRetirement.com.
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These materials are provided for general 
information and educational purposes 
based upon publicly available information 
from sources believed to be reliable—we 
cannot assure the accuracy or complete-
ness of these materials.  The information 
in these materials may change at any time 
and without notice.

Navigation Retirement Group is a regis-
tered investment advisor.  Navigation 
Retirement Group and its representatives 
may only conduct business with residents 
of the states and jurisdictions in which 
they are properly registered.  Therefore, a 
response to a request for information may 
be delayed until appropriate registration 
is obtained or exemption from registration 
is determined.  Information presented is 
for educational purposes only and does 
not intend to make an offer or solicitation 
for the sale or purchase of any specific 
securities product, service, or investment 
strategy.  Investments involve risk and 
unless otherwise stated, are not guaran-
teed.  Be sure to first consult with a quali-
fied financial advisor, tax professional, or 
attorney before implementing any strate-
gy or recommendation discussed herein.

Advisory services offered through Navi-
gation Retirement Group.

What is Your Personal Retirement Brand? 
by Jack Davis, MS, CFP®

How do you create your own per-
sonal retirement brand?  A brand is 
your identity; it represents what you 
value and how you show yourself to 
the world.  When I started NRG 
Wealth Management, I thought about 
our brand and how we would be per-
ceived.  I could tell people who we 
are and what we do.  I could create 
marketing material with slogans and tag lines.  But at the end of the day, our brand would be determined 
by the experience people had working with us.  The same goes for your own personal brand.  It repre-
sents what you do.  So, how is a personal brand related to your retirement? 

In my book, Cash Out:  Retire on Your Terms, Live Well, Die Happy, I talk about identifying your values and 
passions in retirement.  We dream about retirement our entire working lives; we dream about all the things 
we will be able to do that we didn’t have time for while we were working.  Connecting those activities to 
your values and passions is part of creating your personal brand.  When you are engaged in activities that 
are in line with what you value most, you are at your best.  And when you are at your best, you are living up 
to your brand. 

Here at NRG Wealth Management, we talk a lot about financial legacies—what you want to leave behind 
for your heirs.  But when you think of your loved ones who have passed, is it the money they left that con-
jures up fine memories? Or is it the stories they told and the values they held and left with you that you 
hold close to your heart?  Living your values and passions is a promise you can make to yourself that you 
will live up to the standards you have set.  And when you live them every day, people take notice: Your 
personal brand is set, and you can look back over your life without regret, proud of accomplishing the 
things you deemed most important.  How do you want to be perceived and remembered? Make that your 
personal retirement brand.  

“These virtues are formed in man by his doing the 
actions ... The good of man is a working of the 
soul in the way of excellence in a complete life.” 

― Aristotle, The Nicomachean Ethics 

How long would you go without seeing your doctor?

How long should you go without a portfolio review? 

The benefit of a medical examination is to catch any troubling health risks as 
early as possible. The same can be true for your financial wellness. 

Complimentary Financial Check-Up 
Navigation Retirement Group offers a complimentary financial review with one of 
our wealth management professionals. We will review your retirement portfolio, 
your estate planing goals, and offer you an independent second opinion. 

In order to continue providing our exceptional level of service to our existing 
clients, we accept a limited number of new clients each year. Those benefiting 

most from our services are retirees and pre-retirees with the following attributes: 

• Focus on quality of life. 
• Seek a distinct, relationship-based wealth management experience. 
• Achieved success in various aspects of their personal and professional lives. 
• Investable assets in excess of $1,000,000. 

If you meet these criteria and wish to take advantage of our complimentary consultation, please contact 
our office at (520) 818-7822.   

Our complimentary consultation is provided free without any obligation to utilize or retain our investment advisory ser-
vices.


