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WEEK 
GAIN/LOSS 

Y-T-D 
GAIN/LOSS 

DJIA 31,500.68  +5.4% -13.3% 

S&P 500 3,911.74              +6.4% -17.9% 

NASDAQ 11,607.62  +7.5% -25.8% 

 
 
After three consecutive weekly declines, the stock market rebounded sharply last week with  the Dow rising 
5.4%, the S&P 500 jumping 6.4% and NASDAQ climbing 7.5% as inflation worries moderated a bit and new 
home sales were better than expected in May.      
 
Economic Releases  
A summary of economic releases during the past week which may impact the financial markets: 
 
The weekly initial unemployment claims decreased by 2,000 to 229,000 for the week ending June 18.  Continuing 
claims for the week ending June 11 increased by 5,000 to 1.315 million.   

Existing home sales decreased 3.4% month-over-month in May to a seasonally adjusted annual rate of 5.41 
million. Total sales in April were down 8.6% from a year ago. The supply of available homes for sale remains 
extremely tight, yet higher mortgage rates and home price inflation are contributing to a slowdown in buyer 
demand rooted in affordability pressures that are expected to persist. The median existing home price for all 
housing types increased 14.8% year-over-year to $407,600, representing the 123rd consecutive month of year-
over-year gains, which is also the longest-running streak on record. It is also the first time the median sales price 
has risen above $400,000. All-cash sales, which are not impacted by mortgage rates, comprised 25% of 
transactions in May, down from 26% in April and up from 23% in May 2021. 88% of homes sold in May were on 
the market for less than a month, with properties typically remaining on the market for 16 days, down from 17 
days in April and 17 days in May 2021.  

New home sales increased 10.7% month-over-month in May to a seasonally adjusted annual rate of 696,000 
units.  New home sales are counted when a contract is signed. The big gain in May coincided with some slippage 
in mortgage rates during the month, which likely spurred a rush of buying interest in anticipation of mortgage 
rates moving up again and pressuring affordability. The median sales price increased 15.0% year-over-year to 
$449,000 while the average sales price jumped 14.8% to $511,400 for new homes. 

The final University of Michigan Index of Consumer Sentiment for June dropped to 50.0. The final reading for 
May was 58.4. The June reading compares to 85.5 in the same period a year ago and is the lowest reading ever 
on records dating back to 1978. Weakening in consumer sentiment was broad-based across income, age, 
education, geographic region, and political affiliation, due in large part to inflation concerns. However, the five- 
year inflation expectations dropped to 3.1% from a preliminary reading of 3.3%.  
 
 
 
 
 
 



 
 

HI-Quality Company News 

A summary of important earnings and/or capital allocation news announced during the past week from the high-
quality companies held in most client portfolios. For new clients, these companies may become investment 
candidates as valuations appear attractive and cash is available: 

 

FactSet-FDS reported third quarter revenue rose 22% to $488.8 million with net income and EPS each dipping 
26% to $74.9 million and $1.93, respectively. The increase in revenue was primarily due to the acquisition of 
CUSIP Global Services (CGS) in March 2022 and higher sales of research and advisory and analytics solutions. 
FactSet has had over 40 consecutive years of revenue growth. The decrease in earnings was primarily due 
to real estate impairment charges, amortization of intangible assets and cost related to the CGS acquisition. 
Operating margin declined to 19.9% compared with 29.5% in the prior year period because of charges related to 
vacating certain leased office space as well as amortization of intangible assets and costs related to the CGS 
acquisition. Adjusted operating margin improved to 36.6% compared to 31.6% in the prior year period, due to the 
strong performance of CGS. Annual Subscription Value (ASV) plus professional services was $1.9 billion as of 
5/31/22. Annual ASV retention was greater than 95%, reflecting the strength of the company’s subscription-
based model. Client count during the quarter increased by 147 to 7,319 with user count up 2,357 to 173,698. 
FactSet has been able to increase client productivity by 20%, giving the company strong pricing power in the 
industry. Free cash flow year-to-date increased 9% to $350.9 million and the company returned $92.3 million to 
shareholders through dividend payments. FactSet suspended their share repurchase program until at least the 
second half of fiscal 2023 to prioritize the repayment of debt related to the CGS acquisition. During the past 
quarter, the company increased its dividend 8.5%, marking the 22nd consecutive year of dividend 
increases. FactSet reaffirmed their full fiscal 2022 outlook, expecting revenue in the range of $1.8 billion 
to $1.83 billion and EPS in the range of $9.75 to $10.15. 

 

Accenture-ACN reported fiscal third quarter revenues rose 22% to $16.2 billion with operating income 
rising 23% to $2.6 billion as operating margin expanded 10 basis points. Accenture continues to expect 
operating margin for the full year to expand 10 basis points to 15.2% Net income increased 15% to $1.8 billion, 
and EPS was up 16% to $2.79. EPS results included a $.15, or 6% negative impact, related to the disposition of 
the company’s business in Russia. These very strong financial results reflected continued broad-based 
demand across all the company’s markets, services and industries, with all segments generating double-
digit growth. Accenture is growing three time higher than the market and gaining significant market share. New 
bookings for the quarter were $17 billion, the company’s second highest ever, and a 10% increase in U.S. dollars 
and a 15% increase in local currency from the prior year period. Consulting bookings were $9.1 billion, or 54% of 
total new bookings, and outsourcing bookings were $7.8 billion, or 46% of total new bookings, with strong 
bookings expected to continue into the fourth quarter. Free cash flow increased 28% in the third quarter to $2.9 
billion. Year-to-date, free cash flow was $5.2 billion with the company paying $1.8 billion in dividends and 
repurchasing $3.5 billion of its common stock, including 3.1 million shares repurchased in the third quarter at a 
cost of $972 million or about $313.54 per share. Accenture has about $3.7 billion remaining authorized for future 
share repurchases. Accenture raised its outlook for revenue growth for the full fiscal 2022 year to be in a 
range of 25.5% to 26.5% with EPS expected in the range of $10.61 to $10.70, an increase of 21% to 22% 
over adjusted EPS in the prior year period. The company continues to expect free cash flow for fiscal 
2022 to be in the range of $8.0 billion to $8.5 billion. The company continues to expect to return $6.5 
billion in cash to shareholders through dividends and share repurchases. Merger and acquisition activity is 
expected to be $2.5 billion in fiscal 2022 with an additional $1 billion in acquisitions expected to be closed in the 
first fiscal quarter of 2023. Accenture is in a good position to help clients in the event of a recessionary 
environment as the company helps clients leverage technology to reduce costs and grow operations at the same 
time. 



 

 
Berkshire Hathaway-BRKA disclosed the purchase of approximately 9.55 million additional shares of 
Occidental Petroleum worth about $528.8 million during June 17-June 22, 2022, period. Berkshire owns more 
than 15% of Occidental. 

 

***** 

The stock market rebounded sharply during the past week. As news turned just a bit better on economic data 
and inflation expectations, Mr. Market snapped up stocks from oversold conditions. Warren Buffett continued his 
buying spree in Occidental Petroleum and Berkshire Hathaway now owns more than 15% of Occidental. 
FactSet and Accenture reported earnings during the past week. Both companies were asked about operating in 
a potential recessionary environment. FactSet pointed to its 40 years of consecutive revenue growth to show how 
resilient its business model has been during past recessions over the decades with management believing they 
have the tools in place to manage well through another recession. Accenture also boasts a powerful business 
model which generated 20% growth in revenues and operating income during the past quarter.  Accenture’s 
services will remain in high demand in the event of a recessionary environment as clients will increasingly seek to 
reduce costs by using technology. 
 
As we approach the end of the first half of 2022, most of our HI-quality companies continue to appear 
undervalued or reasonably valued, which should lead to further rebounds in the second half of the year and long-
term growth in the future. There will be no Weekly Update next week as we work on your quarter end reports and 
celebrate the 4th of July.  
 
Sincerely, 
 

Ingrid R. Hendershot, CFA 

President 


