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GAIN/LOSS 
DJIA 30,046.37 -0.6% +5.3% 
S&P 500 3,663.46             -1.0% +13.4% 
NASDAQ 12,377.87 -0.7% +38.0% 

 
 
In the first five days of December alone, new COVID-19 cases totaled one million in the U.S. as numerous states 
added new restrictions. Many more Americans filed new unemployment claims last week, rising to 853,000, as 
the resurgence in COVID-19 cases pushed more people out of work. Continuing claims for the week ended 
November 28 were 5.757 million.   

The preliminary University of Michigan Index of Consumer Sentiment surprisingly rose to 81.4 in December from 
76.9 in November. However, with job losses increasing, and Congress still bickering over fiscal stimulus, there is 
potential for a downward revision with the final reading. 
 
The total Producer Price Index (PPI) was up 0.1% and the total Consumer Price Index (CPI) was up .2% month-
over-month in November, which is not setting off any inflation alarms with interest rates likely to stay near zero. 
On a year-over-year basis, total PPI was up 0.8% and CPI was up 1.2%. 
 
For the week, the stock market pulled back a bit with the Dow declining 0.6%, the S&P 500 dropping 1.0% and 
NASDAQ falling 0.7% due to the lack of progress on additional fiscal stimulus as more workers lose their jobs.   
 
HI-Quality Company News 
 

 

Oracle-ORCL reported second quarter revenue rose 2% to $9.8 billion with net income up 6% to $2.4 billion and EPS 
up 16% to $.80.  While hardware and licensing revenue dropped, the company’s highly profitable multi-billion dollar 
Fusion and NetSuite Cloud ERP applications businesses grew revenues 33% and 21%, respectively. These two 
strategic cloud applications businesses are major contributors to Oracle’s increased operating earnings and consistent 
EPS growth. Rapid market share and revenue growth trends are expected to continue. Oracle’s Gen2 Cloud 
Infrastructure is adding customers and growing revenue at a rate well in excess of 100%. This business was capacity 
constrained as demand exceeded plans.  Oracle is opening new datacenters as fast as they can to meet this strong 
demand. Oracle opened 13 additional regional datacenters in 2020 to bring the total to 29 regional datacenters 
worldwide. Oracle expects to have 38 Cloud regions live by mid-2021 through aggressive expansion resulting in 
increased capital expenditures. Free cash flow increased 10% during the first half of fiscal 2021 to $6.3 billion. During 
the first half of the year, the company paid dividends of $1.4 billion and repurchased $9 billion of its common shares. 
Over the last 12 months, Oracle has repurchased 338 million shares for $18.2 billion at an average price of $53.85 per 
share while paying $3 billion in dividends. Over the last decade, Oracle has reduced its shares outstanding by 40%. 
For the fiscal third quarter, Oracle expects revenue to rise 2%-4% with non-GAAP EPS growing at double-digit rates to 
a range of $1.09-$1.13. 

 



 

Brown-Forman-BFB reported second quarter net sales of $985 million which were essentially flat (+4% on an 
underlying basis) with net income and EPS both down 15% to $240 million and $0.50, respectively. The United States 
and developed international markets grew underlying sales 9% and 10%, respectively, while underlying sales in 
emerging markets were flat. Jack Daniel’s family of brands grew underlying net sales 2% thanks to growth from Jack 
Daniel’s RTD’s, Jack Daniel’s Tennessee Apple and Jack Daniel’s Tennessee Honey. Premium bourbons grew 
underlying sales 22% driven by sustained double-digit growth across Woodford Reserve and Old Forester. The tequila 
portfolio grew underlying sales 13% led by strong volume-driven increases from New Mix in Mexico and el Jimador in 
the United States. Underlying operating income increased 11% driven primarily by operating expense leverage. During 
the first half of the year, free cash flow increased 83% with the company paying $167 million in dividends during the 
same time period. The company continues to face substantial uncertainty in the rapidly evolving environment due to 
COVID-19 and its effect on the global economy. As a result of this ongoing uncertainty and expected volatility, the 
company is not providing quantitative guidance for fiscal year 2021. Jane Morreau, CFO, noted, “In our 150-year 
history, we have experienced many unforeseen turbulent events and have emerged stronger. We believe this time will 
be no different.” 

  

Starbucks-SBUX reiterated the company’s FY21 guidance, which anticipates continued recovery from the effects of 
the pandemic, yielding an expectation of outsized growth rates for certain metrics in FY22 relative to the company’s 
ongoing growth rates. Underpinned by superior brand positioning and compelling unit-level economics, Starbucks 
expects its global retail store base to reach approximately 55,000 units in FY30. For FY21, Starbucks reaffirmed its 
GAAP EPS range of $2.34 to $2.54. In FY22, Starbucks expects outsized annual non-GAAP EPS growth of at least 
20%. For FY23 and FY24, Starbucks updated its ongoing annual non-GAAP EPS growth rate from at least 10% to a 
range of 10% to 12%. Starting in FY23, Starbucks expects company-operated comparable store sales growth of 4% to 
5% annually, both globally and in the U.S., up from 3% to 4% previously, driven by expected incremental returns from 
investments in retail store partners, industry-leading digital capabilities and a planet positive agenda. In China, 
Starbucks now expects comparable store sales growth of 2% to 4% annually starting in FY23, a one percentage-point 
increase from the previous range of 1% to 3%, reflecting its confidence in capturing additional market share through 
investments in digital capabilities and innovation while continuing to open new stores at a rapid pace in its fastest-
growing market. The company’s global store portfolio is now expected to grow by approximately 6% on a net basis 
annually starting in FY22, fueled by impressive new-unit investment returns. While this is down from the previous 
range of 6% to 7%, this reflects the company’s expanding store base. The U.S. is expected to deliver net new store 
growth of approximately 3% starting in FY22, compared to a range of 3% to 4% previously. China’s track record of 
robust new store openings is expected to continue with a net unit growth rate in the low teens starting in FY22, down 
modestly from the company’s previous outlook of mid-teens growth given a rapidly expanding base of stores. At the 
enterprise level and on an annual basis starting in FY23, Starbucks now expects ongoing revenue growth in the range 
of 8% to 10% and ongoing non-GAAP operating income margin in the range of 18% to 19%, both of which are one 
percentage point higher than previously outlined in 2018. 

 

The Federal Trade Commission sued Facebook-FB, alleging that the company is illegally maintaining its personal 
social networking monopoly through a years-long course of anticompetitive conduct. Following a lengthy investigation 
in cooperation with a coalition of attorneys general of 46 states, the District of Columbia, and Guam, the complaint 
alleges that Facebook has engaged in a systematic strategy—including its 2012 acquisition of up-and-coming rival 
Instagram, its 2014 acquisition of the mobile messaging app WhatsApp, and the imposition of anticompetitive 
conditions on software developers—to eliminate threats to its monopoly.  

Facebook responded to recent litigation with the following statement: “The Federal Trade Commission and state 
attorneys general today attack two acquisitions that we made: Instagram in 2012 and WhatsApp in 2014. These 
transactions were intended to provide better products for the people who use them, and they unquestionably did. Both 
of these acquisitions were reviewed by relevant antitrust regulators at the time. The FTC conducted an in-depth 
"Second Request" of the Instagram transaction in 2012 before voting unanimously to clear it. The European 



Commission reviewed the WhatsApp transaction in 2014 and found no risk of harm to competition in any potential 
market. Regulators correctly allowed these deals to move forward because they did not threaten competition. Now, 
many years later, with seemingly no regard for settled law or the consequences to innovation and investment, the 
agency is saying it got it wrong and wants a do-over. In addition to being revisionist history, this is simply not how the 
antitrust laws are supposed to work." 

 

Mastercard-MA announced that its Board of Directors has declared a quarterly cash dividend of 44 cents per share, a 
10 percent increase over the previous dividend of 40 cents per share. The Board of Directors also approved a new 
share repurchase program, authorizing the company to repurchase up to $6 billion of its Class A common stock. The 
new share repurchase program will become effective at the completion of the company’s previously announced $8 
billion program. The company has approximately $3.8 billion remaining under the current program authorization. 

 

SEI Investments-SEIC increased its semi-annual dividend 6% to $0.37/share from $0.35/share 

 

Raytheon Technologies'-RTX Board of Directors authorized the repurchase of up to $5 billion of the company's 
outstanding common stock.  

 

Cisco-CSCO announced an agreement to acquire IMImobile for approximately $730 million. IMImobile provides 
software and services which allow enterprises and organizations to stay constantly connected to their customers 
through enhanced interactive channels including social, messaging and voice. The acquisition of IMImobile is 
expected to close in the first quarter of calendar year 2021. 

 
 

T. Rowe Price Group-TROW reported preliminary month-end assets under management of $1.42 trillion as of 
November 30, 2020, representing a 17.6% increase since year end. 

 

Apple-AAPL announced Fitness+, the first fitness experience built around Apple Watch.  Fitness+ will be available as 
a subscription service for $9.99/month or $79.99/year. Apple also announced AirPods Max which will cost $549. 
AirPods Max are innovative wireless headphones that bring the "magic of AirPods" to an over-ear design with high-
fidelity sound. AirPods Max combine a custom acoustic design, H1 chips, and advanced software to power 
computational audio for a "breakthrough listening experience" with Adaptive EQ, Active Noise Cancellation, 
Transparency mode, and spatial audio. 

 
 
 



**** 

With the approval of COVID-19 vaccines this week, the UPS trucks are rolling to deliver the vaccines and the 
next step is the administration of the vaccines. Walgreens is ready to play a pivotal role in ending this pandemic 
by providing immediate vaccinations to high-priority populations including a collaboration with about 30,000 
skilled nursing and assisted-living facilities nationwide. Since the onset of the pandemic, working closely with 
government and health officials, manufacturers, distributors and other industry leaders, Walgreens has helped to 
accelerate the availability of Covid-19 tests, ensured access to essential medicines and products, ramped up its 
annual flu-immunization program, and served as a safe and trusted source of information and resources. Over 
the past decade, Walgreens has administered more than 70 million vaccines in its stores and through off-site 
clinics across the United States. Stefano Pessina, the CEO of Walgreens, stated, “Everyone at Walgreens Boots 
Alliance is inspired and energized by the opportunity to make a difference in the lives of tens of millions of people 
and to bring this pandemic to an end.” 
 
With the first COVID-19 vaccines being administered today in the United States, December 14, 2020 will mark V-
Day (vaccine day) or D-Day (distribution day) in the war against the coronavirus and the beginning of the end of 
the pandemic.  
 

If you have any questions, please let us know. 

Sincerely, 

Ingrid R. Hendershot 
 

Ingrid R. Hendershot, CFA 
President 


