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WEEK 
GAIN/LOSS 

Y-T-D 
GAIN/LOSS 

DJIA 26,501.60 -6.5% -7.1% 

S&P 500 3,269.96 -5.6% +1.2% 

NASDAQ 10,911.59 -5.5% +21.6% 

 
Initial unemployment claims for the week ending October 24 decreased by 40,000 to a still elevated 751,000. 
Continuing claims for the week ending October 17 decreased by 709,000 to 7.756 million. Initial claims are still 
extremely high pointing to the challenging pace of recovery for the job market. 
 
An initial easing of virus-related lockdowns allowed business activity to resume in the third quarter after a historic 
slump. The Bureau of Economic Analysis reported third-quarter gross domestic product (GDP) increased at a 
33.1% annualized rate. This record jump follows the record 31.4% slide earlier this year. However, the third 
quarter GDP increase did not bring U.S. output back to pre-pandemic levels and with the lack of further stimulus, 
the sustainability of the economic recovery is still uncertain. 

Total durable orders increased 1.9% month-over-month in September with business spending continuing to 
rebound.  
 
The Conference Board's Consumer Confidence Index slipped to 100.9 in October from a downwardly revised 
101.3 in September with consumers feeling less confident about the short-term outlook, as the rise in coronavirus 
cases and still-high unemployment levels have contributed to concerns about job prospects. 
 
The stock market pulled back sharply last week due to surging coronavirus cases, the lack of a fiscal stimulus 
bill, election jitters and profit-taking in overvalued technology companies.  For the week, the Dow declined 6.5%, 
the S&P 500 dropped 5.6% and NASDAQ fell 5.5%.  
 

HI-Quality Company News 

 
It was a very busy earnings week with many of our HI-quality companies reporting their financial results. Here is a 
summary of their conference calls and financial releases. 

 

Stryker-SYK reported third quarter sales increased 4.2% to $3.7 billion with net income and EPS increasing 33% 
to $621 million and $1.63, respectively. Adjusted net earnings and EPS increased a healthy 12% to $812 million 
and $2.14, respectively. The V-shaped recovery Stryker experienced during the second quarter continued into 
the third quarter, albeit at a more moderated level of month-over-month improvement. Sales growth was driven 
by the continued acceleration of elective procedures, the return of event-driven businesses like trauma and 
stroke and strong demand for large capital products like beds and stretchers on the heels of improved financial 
stability for hospitals that received government subsidies from the CARES Act and improved cash flow from the 
rebound in elective procedures. By business segment, Orthopedics sales increased 4.4% to $1.3 billion, driven 
by 7.5% gains in the U.S. across knees, hips, trauma, extremities and Mako which grew 30% in the quarter. 



During the quarter, Stryker installed its 1,000th MAKO robot. Medsurg sales grew 3.2% to $1.6 billion on strong 
demand for safety-related products. Neuro technology and spine sales grew 6% to $820 million, bolstered by 
double-digit performances in hemorrhagic and ischemic products and very strong performance in spine. During 
the quarter, Stryker generated $830 million in cash from operations. For the first nine months of 2020, Stryker 
generated $2 billion in cash flow from operations and $1.7 billion in free cash flow with the company returning 
$647 million to shareholders through dividend payments. Stryker ended the quarter with $7.2 billion in cash and 
investments which includes $5 billion of funds related to the Wright Medical acquisition, $12 billion in debt and 
$13 billion in shareholders’ equity. Due to the uncertain scope and duration of the pandemic and uncertain timing 
of the global recovery and economic normalization, management did not provide forward guidance. 

 

Apple-AAPL reported fourth quarter revenues increased 1% to $64.7 billion with net income declining 7.4% to 
$12.7 billion and EPS declining 4% to $0.73.  iPhone sales fell 20.7% to $26.4 billion, hurt by the launch of this 
year’s new iPhones in October rather than the typical mid-September launch. Mac sales jumped 29% to $9 
billion, a record that outpaced the prior record by $1.6 billion, and iPad sales soared by 46% to $6.8 billion, both 
bolstered by workers and students around the world who were homebound due to COVID-19. Wearables, Home 
and Accessories increased 21% to $7.9 billion and Services increased 16% to $14.6 billion. Apple added 35 
million paid subscribers in the quarter to 585 million, with the company adding 135 million subscribers from a 
year ago. By region, Americas sales increased 5% to $30.7 billion, Europe sales increased 13% to $16.9 billion, 
Greater China sales, hurt by the lack of a new phone launch, fell 29% to $7.9 billion, Japan increased 1% to $5 
billion and Rest of Asia sales increased 13% to $4 billion. For the full fiscal year, Apple’s sales increased 6% to 
$274.5 billion with net income up 4% to $57.4 billion and EPS up 10% to $3.28 on fewer shares outstanding. 
Apple generated a juicy 87.9% return on shareholders’ equity during fiscal 2020 and $73.4 billion in free cash 
flow, up 24.6% from last year. The company returned $86.4 billion to shareholders during fiscal 2020 including 
dividends of $14.1 billion and share repurchases of $72.4 billion. Apple ended the fiscal year with $192 billion in 
cash and marketable securities, $98.7 billion in long-term debt and $65 billion in shareholders’ equity on its shiny 
balance sheet. Given all the uncertainty surrounding the pandemic, Apple declined to provide guidance for the 
current quarter. However, given strong orders for the iPhone 12 and expected double-digit sales increases in all 
other product categories and services, management expects year-over-year revenue growth during the current 
quarter. 

 

Starbucks-SBUX reported fiscal fourth quarter net revenues fell 8% to $6.2 billion with the company posting net 
earnings of $392.6 million or $0.33 per share compared to a profit of $802.9 million or $0.67 per share last year. 
For the full year, net revenues declined 11% to $23.5 billion with net income and EPS dropping more than 70% to 
$928.3 million and $0.79, respectively. During the fourth quarter, global comparable store sales declined 9%, 
driven by a 23% decrease in comparable transactions, partially offset by a 17% increase in average ticket. By 
segment, revenues from the Americas fell 9% to $4.2 billion, primarily due to a 9% comparable store decline 
related to the COVID-19 outbreak. International net revenues fell 5% to $1.5 billion, primarily due to a 10% 
decline in comparable store sales as well as lower product sales. These decreases were partially offset by 1,117 
new stores opening internationally. Channel Development revenue fell 9% to $464 million primarily due to non-
COVID related factors.  Starbucks ended the year with free cash flow of $114.2 million compared to $3.2 billion in 
free cash flow generated last year. Starbucks returned $3.6 billion to shareholders through dividends of $1.9 
billion and share repurchases of $1.7 billion during the fiscal year.  Management is optimistic that Starbucks will 
emerge from the COVID-19 pandemic as a stronger and more resilient company.  In fiscal 2021, Starbucks 
expects global comparable store sales growth of 18% to 23% with China comparable store sales growth of 27% 
to 32%. Starbucks expects to open 1,100 net new stores globally, including 600 in China. Revenue is expected in 
the range of $28 billion to $29 billion in fiscal 2021 with non-GAAP EPS expected in the range of $2.70 to $2.90. 



 

Facebook-FB reported third quarter revenues rose 22% to $21.5 billion with net income up 29% to $7.8 billion 
and EPS up 28% to $2.71.  This strong performance reflects people and businesses continuing to rely on 
Facebook’s services to stay connected and create economic opportunity during these tough times. Facebook’s 
daily active users and monthly active users each increased 12% from the prior year period to 1.82 billion and 
2.74 billion, respectively.  Family daily active people increased 15% to 2.54 billion and family monthly active 
people increased 14% to 3.21 billion. Sequentially, users declined slightly from the second quarter which were 
elevated due to the pandemic. In the fourth quarter, this trend is expected to continue. The pandemic has 
accelerated the digital transformation with 200 million small businesses using Facebook’s tools to put up virtual 
storefronts and more than 10 million advertisers using Facebook to reach customers. E-commerce has seen four 
years of change in 100 days. Through the first nine months, free cash flow declined 12% to $14.2 billion with the 
company repurchasing $4.3 billion of its common stock during the same time period. Facebook ended the quarter 
with a strong balance sheet with more than $55 billion in cash and investments, $9.6 billion in operating lease 
liabilities and $117.7 billion in shareholders’ equity. Facebook expects fourth quarter revenue growth to be higher 
than the 22% growth in the third quarter, driven by continued strong advertiser demand during the holiday 
season. Additionally, Oculus Quest 2, Facebook’s virtual reality product, has seen strong pre-orders which will 
benefit other revenues. Gaming is a big growth opportunity for Facebook. Facebook is facing significant 
uncertainty in 2021. While the pandemic has contributed to an acceleration in the shift of commerce from offline 
to online which resulted in increased demand for advertising in 2020, a change in this trend could serve as a 
headwind to 2021 revenue growth. Other headwinds include platform changes by Apple’s new operating system 
as well as the evolving regulatory landscape. For 2020, Facebook expects total expenses to be $53 billion to $54 
billion with 2021 expenses expected to rise to $68 billion to $73 billion driven by continued investments in product 
development and technical talent. Facebook’s headcount increased 32% year-over-year to 56,653 as of quarter 
end. Capital expenditures are expected to be $16 billion in 2020 and rise to $21 billion to $23 billion in 2021, 
driven by investments in data centers, servers, network infrastructure and office facilities. 

 

Alphabet-GOOGL reported revenues rose 14% to $46.2 billion with net income up 59% to $11.2 billion and EPS 
up 62% to $16.40. The broad-based growth was driven by an increase in advertiser spend in Search and 
YouTube as well as continued strength in Google Cloud and Play. Google saw advertising spending pick up in 
August across all geographies and verticals. Google Search ads rose 7% to $26.3 billion and YouTube ads 
increased 32% to $5.0 billion during the quarter. YouTube has 30 million subscribers to its premium services. 
Google Cloud revenues rose 45% during the quarter to $3.4 billion with the company aggressively investing in 
the expansion of datacenters. Google Other revenues, including Google Play, jumped 35% to $5.5 billion as the 
pandemic led to increased usage of Google’s entertainment services. Google’s operating income rose 17.2% to 
$12. 6 billion thanks to improved revenues and reduced costs. The operating loss at Other Bets widened to $1.1 
billion. Waymo launched the first fully autonomous taxi service in Phoenix during the past quarter. Through the 
first nine months, Alphabet’s free cash flow increased 13.5% to $25.6 billion with the company repurchasing 
$23.2 billion of its common stock. The company ended the quarter with a Ft. Knox balance sheet with more than 
$147 billion in cash and investments, $14 billion in long-term debt and $212.9 billion in shareholders’ equity. 

 

T. Rowe Price-TROW reported third quarter revenues rose 12% to $1.6 billion with net income up 18% to $625.3 
million and EPS up 22% to $2.73. Thanks to strong market appreciation during the quarter, assets under 
management rose 16%, or $90.4 billion, from the prior year period to end the quarter at $1.3 trillion. Long-term 
investment performance remains strong although there were $5.3 billion in outflows during the quarter due to 
ongoing pressure from passive investments and a few institutional client losses in U.S. Defined Contribution 



plans and some participant-level headwinds from the CARES Act. During the quarter, T. Rowe Price launched its 
first four active exchange-traded funds while also launching its sixth Japanese Investment Trust. The company’s 
balance sheet remains strong with more than $5.3 billion in cash and investments and no long-term debt. During 
the first nine months, T. Rowe Price has repurchased 10.8 million shares, or 4.6% of its outstanding common 
stock, for $1.2 billion at an average price of $108.77 per share.  

 

Mastercard-MA reported a 14% decline in third quarter sales to $3.8 billion with net income declining 28% to 
$1.5 billion and EPS declining 27% to $1.51. The revenue decline was due to COVID-related border restrictions 
and social distancing resulting in a 48% decline in currency neutral Cross-Border volume fees that was partially 
offset by a 5% increase in Domestic Assessments, a 1% increase in Transaction Processing and a 6% increase 
in Other Revenues, driven primarily by Mastercard’s Cyber & Intelligence and Data & Services solutions. Third 
quarter Gross Dollar Volume (GDV) dipped slightly to $1.6 trillion with U.S. GDV increasing 4% to $513 billion 
and the Rest of World GDV flat at $1.135 trillion. The number of Mastercard and Maestro cards grew 5% to 2.7 
billion cards at the end of the third quarter. During the quarter, Mastercard repurchased $2.1 billion shares with 
an additional $392 million repurchased through October 23, 2020. During the first nine months of the year, 
Mastercard generated nearly $4.7 billion in free cash flow, down 4% from last year. Year-to-date, the company 
returned $4.6 billion to shareholders through dividend payments of $1.2 billion and share repurchases of $3.4 
billion. Mastercard ended the quarter with $10.6 billion in cash and investments, $12.6 billion in long-term debt 
and $5.8 billion in shareholders’ equity. 

  

Cognizant Technology Solutions-CTSH reported third quarter revenue declined slightly to $4.2 billion with net 
income falling 30% to $348 million and EPS declining 29% to $0.64. Bookings increased 25% year-over-year. By 
business segment revenue for Financial Services (34.6% of revenues) declined 2.2% in both banking and 
insurance. Healthcare (29% of revenues) revenue grew 4.8% year-over-year, driven by life sciences. Growth in 
biopharmaceutical clients and revenue from the acquisition of Zenith Technologies offset weakness in medical 
device clients. Products and Resources (21.9% of revenues) decreased 4% year-over-year, hurt by retail, 
consumer goods, travel and hospitality clients that were particularly adversely impacted by the pandemic, 
partially offset by double-digit constant currency growth in manufacturing, logistics, energy and utilities. 
Communications, Media and Technology (14.5% of revenues) increased slightly with growth in communications 
and media more than offset by a negative 920 basis point impact from the 2019 strategic decision to exit certain 
content-related services. Excluding that impact, Communications, Media and Technology grew about 9% in 
constant currency. During the quarter, Cognizant generated $821 million in free cash flow, up $200 million from 
last year, with the company returning $820 million to shareholders through share repurchases of $700 million and 
dividends of $120 million. The company ended the quarter with $5 billion in cash and investments, $2.4 billion in 
long-term debt and $11.1 billion in shareholders’ equity. Looking ahead to the full year, revenues are expected to 
decline by 0.5% to $16.7 billion with adjusted EPS in the $3.63 to $3.67 range, down 9% from 2019 at the mid-
point. 

 

Microsoft-MSFT reported first quarter revenue increased 12% to $37.2 billion with net income increasing 30% to 
$13.9 billion and EPS increasing 32% to $1.82, respectively. “Demand for our cloud offerings drove a strong start 
to the fiscal year with our commercial cloud revenue generating $15.2 billion, up 31% year over year,” said Amy 
Hood, Executive Vice President and CFO of Microsoft. Revenue in Productivity and Business Processes was 
$12.3 billion, up 11%. Office Commercial Products and cloud services revenue increased 9% driven by a 21% 
increase in Office 365 Commercial revenue. Dynamics products and cloud services revenue increased 19%, due 



to a 38% jump in Dynamics 365 revenue. Revenue in Intelligent Cloud was $13 billion, up 20%, driven by Azure 
revenue growth of 48%. Revenue in More Personal Computing was $11.8 billion, up 6%, highlighted by a 30% 
jump in Xbox content and services revenue and a 37% increase in Surface revenue. Search advertising revenue 
excluding traffic acquisition costs declined 10%, hurt by a reduction in advertising spend. During the quarter, 
Microsoft generated $14.4 billion in free cash flow, up 38% from last year, with the company returning $10.6 
billion to shareholders through dividend payments of $3.9 billion and share repurchases of $6.7 billion. 

 

UPS-UPS reported third quarter revenues rose 15.9% to $21.2 billion with net income and EPS each up more 
than 11% to $2 billion and $2.24, respectively. Results were fueled by continued strong outbound demand from 
Asia and growth from small and medium-sized companies. This included a surge in residential volume with U.S. 
domestic average daily volume increasing 13.8%. Supply Chain and Freight segment revenues increased by 
16.5% due to strong freight forwarding demand out of Asia. International revenues grew 17% driven by average 
daily volume growth of 12.1% with double-digit export volume growth. UPS reported free cash flow grew 
substantially during the first nine months to top $6 billion. The company paid $2.5 billion in dividends year-to-date 
with the dividend representing a hallmark of the company’s financial strength. UPS expects strong consumer 
demand during the peak holiday season and peak planning efforts and surcharges will help promote a more 
optimized volume mix. UPS is also readying its logistics to support COVID-19 vaccine distribution in 2021. 

 

Automatic Data Processing-ADP reported fiscal first quarter sales dipped 1% to $3.5 billion with net income up 
3% to $602.1 million and EPS up 4.5% to $1.40. These better than expected results were driven by revenue and 
margin outperformance as employment gradually improved and small businesses stabilized. Employer Services 
new business bookings increased 2%, reflecting record first quarter bookings thanks to a recovery in client 
purchase activity and solid sales productivity. Employer Services also enjoyed record client retention with client 
satisfaction levels at or near record levels across the portfolio. While client funds balances were stronger than 
expected, lower interest rates remain a significant drag on interest income. Free cash flow during the first quarter 
increased 17% to $438 million with the company paying dividends of $391 million and resuming $214 million of 
share repurchases. While the economic recovery is expected to be choppy, ADP raised their fiscal 2021 outlook 
with revenues expected to decline 1% to providing growth of 1% with EPS expected to decline 4% to being flat 
for the year. 

 

General Dynamics-GD reported third quarter revenues declined 3% to $9.4 billion with net income down 9% to 
$834 million and EPS down 8% to $2.91. However, earnings increased 33% sequentially as operating margins 
expanded over the second quarter, pointing to a recovery especially in the aerospace sector. Gulfstream orders 
were up against the year-ago quarter and sequentially with the delivery of 32 aircraft. For the full year, the 
company expects to deliver 130 aircraft thanks to broad-based demand and the best order quarter of the year. 
New product investments are creating a material advantage for Gulfstream. Combat Systems had a solid quarter 
with both revenues and operating earnings higher with backlog up 4% to $14.7 billion. Information Technology is 
demonstrating resilience with the segment receiving significant awards across all lines of business and 
generating strong free cash flow. Mission Systems generated solid operating results and Marine Systems 
reported sustained growth in sales and earnings during the third quarter. Through the first nine months, the 
company generated $674 million of free cash flow and paid dividends of $925 million and repurchased $501 
million of its common stock. However, the company did no share repurchases in the third quarter. General 



Dynamics’ total backlog at the end of third-quarter 2020 was $81.5 billion, up 21% from the year ago quarter. 
This solid and enduring backlog provides a strong foundation for resumed growth post the pandemic. 

  

3M-MMM posted a 4.5% increase in third quarter sales to $8.4 billion with net income and EPS both declining 
11% to $1.4 billion and $2.43, respectively. During the quarter, 3M saw sequential improvements across 
businesses, end markets and geographies. End market demand remained strong in personal safety, home 
improvement, general cleaning, semiconductor, data center and biopharma filtration. At the same time, several 
other end markets, while improving, continued to experience year-on-year declines primarily driven by persistent 
COVID-19-related headwinds, including healthcare and oral care elective procedures, auto OEM, general 
industrial, consumer electronics, hospitality, office supplies, healthcare IT and traffic safety. By segment, Safety & 
Industrial sales grew 7% to $3 billion with healthy operating profits of 27.2%. Sales of disposable respirators were 
$235 million higher than last year’s third quarter. Year-to-date, the company has sold 1.4 billion masks with plans 
to sell 2 billion during 2020. Management expects to have the ability to produce 2.4 billion N95 masks annually 
by year-end.  Transportation & Electronics revenues declined 7% to $2.3 billion with profit margins of 23.9%. A 
decline in transportation safety, automotive, aerospace and advanced materials more than offset an increase in 
semiconductors and data center. Health Care sales increased 24% to $2.2 billion, 8% organically and 16% due 
to acquisitions, with profit margins of 23.5%. Consumer sales increased 5.5% to $1.4 billion with operating profits 
of 25.3%. Home care and home improvement sales grew while sales declined in stationery and office supplies. 
During the quarter, 3M generated $2.2 billion in adjusted free cash flow, up 13% year-over-year, with the 
company returning $847 million to shareholders through dividend payments. 3M ended the quarter with $4.6 
billion in cash and marketable securities, $18.4 billion in long-term debt and $11.9 billion in shareholder equity. 
Given continued economic and end market uncertainty due to the COVID-19 pandemic, 3M has suspended 
guidance. However, management will continue to report monthly sales information through the end of 2020. 
October revenues are estimated to be flat to up low-single digits year-on-year. 

 

Raytheon Technologies-RTX reported third quarter revenues rose 30% to $14.7 billion due to the combination 
of United Technologies with Raytheon. However net income from continuing operations nosedived 84% to $151 
million with EPS plummeting 91% to $.10.  The earnings include significant charges and acquisition accounting 
adjustments. Free cash flow declined 47% through the first nine months to $1.8 billion. Management executed 
$700 million of cost reductions and $1.9 billion in cash conservation actions during the third quarter, ending the 
quarter with approximately $10 billion in cash and investments, $31.2 billion in long-term debt and $68.4 billion in 
shareholders’ equity. The aerospace sector is suffering the negative impact of COVID-19 on air travel with 
management not expecting air traffic to resume to 2019 levels until 2023 through a long and slow recovery until 
people feel confident about traveling again once a vaccine is widely available. Raytheon’s defense business 
remains strong with a robust defense backlog of $70 billion. Total backlog at the end of the third quarter was 
$152.3 billion, including $82.1 billion from commercial aerospace. For the full 2020 year, the company is 
positioned to deliver $2 billion in free cash flow. Through the first nine months Raytheon paid $2 billion in 
dividends and expects to resume share repurchases in 2021. 

 

F5 Networks-FFIV posted a 4% increase in fiscal fourth quarter sales to $615 million with net income declining 
18% to $77.7 million and EPS declining 20% to $1.26. Product sales increased 5% to $279 million and 
represented 45% of total sales. Software sales, which grew 36% from last year, were 41% of product sales, up 
from 31% last year, with subscriptions accounting for 76% of software revenue versus 66% last year, all signs 
that a software subscription renewals flywheel has begun turning with momentum. Service sales increased 3% to 
$336 million and represented 55% of revenue. During the quarter, F5 generated $160 million in free cash flow 
with the company repurchasing 358,000 shares for $50 million, or $140 per average share. For the full fiscal 



year, sales increased 5% to $2.35 billion with net income declining 28% to $307 million and EPS declining 29% 
to $5.01. Stock based compensation of $202 million was 9% of total fiscal 2020 sales. For the fiscal year, F5 
generated a 14% return on shareholders’ equity and $601 million in free cash flow, down 6.7% from last year. F5 
made share repurchases of $100 million during fiscal 2020. The company ended the fiscal year with $1.3 billion 
in cash and investments, $369 million in long-term debt and $2.2 billion in shareholders’ equity on its weather-
proof balance sheet.  For the first quarter of fiscal year 2021 ending December 31, 2020, F5 expects to deliver 
revenue in the range of $595 million to $615 million, up 6% year-over-year at the midpoint,  with non-GAAP 
earnings in the range of $2.26 to $2.38 per share, down 9% at the midpoint. 

 

Bank of Hawaii-BOH reported net interest income dipped 0.6% to $124.1 million with operating income up 7% to 
$76 million. Due to a significant increase in the provision for credit losses related to COVID-19, net income 
declined 27% to $37.8 million with EPS down 26% to $.95. Loan and lease balances were $11.8 billion at 
9/30/20, up 7.3% from the prior year period. Total deposits reached another record high of $17.7 billion at the 
end of the third quarter, up 15.6% from the prior year period. The investment securities portfolio was $6.4 billion 
at 9/30/20 due to strong growth in deposits that outpaced loan growth. Return on average assets declined to 
.76%, return on equity declined to 11% and the efficiency ratio was 54% for the quarter. The company’s asset 
quality remained relatively stable. Total shareholders’ equity increased to $1.36 billion, up 5.4% from the prior 
year period. The bank maintains top-notch capital levels thanks to secure and reliable cash flows. While share 
repurchases have been suspended, the bank continues to pay a solid dividend, currently yielding 4.4%. Hawaii’s 
unemployment rate is forecasted to decline to 13.4% in the fourth quarter from a peak unemployment rate of 
23.8% in April. Daily arrival of visitors is increasing as Hawaii has opened up to visitors again for people testing 
negative for the virus. Hawaii’s infection rate is the third lowest in the nation. The housing market has held up 
well with sales prices up 13.3% at the end of the quarter due to tight inventory and accelerating sales. 

 
Oracle-ORCL announced that The Pennsylvania State University (Penn State) will now offer Oracle Academy 
computing education curriculum and resources across 22 campuses, which serve nearly 100,000 students. 
Through the collaboration, students receive hands-on technology experience and develop skills to become 
career-ready in the era of cloud computing, artificial intelligence, data science, and beyond. 

 

Ross Stores-ROST announces the recent opening of 30 Ross Dress for Less® ("Ross") and nine dd's 
DISCOUNTS® stores across 17 different states in October. These new locations complete the Company's store 
growth plans for fiscal 2020 with the addition of 66 new stores. 

 

Johnson & Johnson-JNJ announced that it is preparing to resume recruitment in the pivotal Phase 3 
ENSEMBLE trial of its investigational Janssen COVID-19 vaccine in the United States after a temporary pause. 

 

 

 



**** 

While October ended with a “frightful” spike in stock market volatility due to the pandemic and uncertainty related to 
the presidential election, no one knows for certain whether Mr. Market will provide tricks or treats for the balance of the 
year. What we do know is that our HI-quality companies continue to create value for us based on a review of their third 
quarter financial results. Despite the pandemic, several of our companies posted strong double-digit growth in sales 
and earnings, including Alphabet, Facebook, Microsoft, T. Rowe Price and UPS. With robust cash flows and excellent 
balance sheets, our companies also are treating us to increased shareholder distributions via growing dividends and 
share repurchases, including ADP, Apple, Cognizant, General Dynamics, Stryker, Mastercard and 3M. Sweet dividend 
yields are a hallmark of our HI-quality companies including: Bank of Hawaii at 4.5%, 3M at 3.7%, Raytheon at 3.6%, T. 
Rowe Price at 2.8% and UPS at 2.6%.  Stock prices may zig and zag like a Halloween pumpkin’s crooked smile. 
However, if we focus on the steadily growing sales, earnings, cashflows and dividends of our HI-quality companies, 
stock market volatility is not so scary after all and may present us with good buying opportunities as we head into the 
holiday season. 

If you have any questions, please let us know. 
 
Sincerely, 

Ingrid R. Hendershot 
 

Ingrid R. Hendershot, CFA 
President 


