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WEEK 
GAIN/LOSS 

Y-T-D 
GAIN/LOSS 

DJIA 26,428.32 -0.2% -7.4% 

S&P 500 3,271.12 +1.7% +1.2% 

NASDAQ 10,745.27 +3.7% +19.8% 

 
Second quarter GDP declined at an annualized rate of 32.9%, which is the worst annualized quarterly decline on 
record due to the devasting impact of the coronavirus pandemic on the U.S. economy.   

That news came along with a rise in weekly jobless claims, which jumped to 1.434 million, for the week ending 
July 25, due to the recent coronavirus resurgence.  All told, new unemployment claims have exceeded 1 million 
for 19 consecutive weeks with well over 50 million out of the workforce.  

Leaving the Fed funds rate unchanged at 0.00%-0.25%, Fed Chair Powell says the FOMC is "not even thinking 
about raising rates" while warning that recent consumer and jobs data suggest the recovery is beginning to stall. 
He repeated the Fed will use its tools for as long as necessary and do whatever it takes to lend support to the 
economy. Powell added that it is going to take a long time to get employment levels back to where they were pre-
pandemic and said he sees a broad need for ongoing support from the Fed and fiscal authorities. Congress is 
working on a new fiscal stimulus package. 

Last week, the Dow dipped 0.8%, the S&P 500 gained 1.7% and the NASDAQ jumped 3.7% on strong financial 
results from technology leaders.  

 

HI-Quality Company News 

 

   

Technology CEOs, including Tim Cook from Apple-AAPL, Mark Zuckerberg from Facebook-FB and Sundar 
Pichai from Alphabet-GOOGL testified last week during a House hearing about “Online Platforms and Market 
Power.” Tim Cook noted there are 1.7 million apps in the App store, but only 60 from Apple itself. He said more 
than 1.9 million American jobs are attributable to the App Store ecosystem. He also noted that in 2019, the App 
Store ecosystem facilitated over $500 billion in commerce worldwide, and $138 billion in the U.S. alone. Mark 
Zuckerberg said, “Facebook is a proudly American company.” The company has 35,000 people working on 
safety and security, triple the amount three years ago. Sundar Pichai explained there are more than 120,000 
“Googlers,” and more than 75,000 of them are in the U.S. In 2018, the company invested more than $20 billion, 
making it the largest capital investor in the U.S. that year. It has been among the five largest U.S. capital 
spenders in each of the past three years. The company’s R&D spending was $26 billion in 2019, up from $2.8 
billion 10 years ago. Total R&D spending over five years was $90 billion. Ad costs have come down 40% over 
the last 10 years due to competition, Pichai said. 



 

Alphabet-GOOGL reported second quarter revenue declined 2% to $38.3 billion with net income down 30% to 
$7.0 billion and EPS down 29% to $10.13. Results were impacted by the pandemic although the company saw 
gradual improvement in the ads business during the quarter and strong 43% growth in Google Cloud revenues 
which topped $3 billion as clients migrated their business to the cloud. Other Google revenues rose 26% during 
the quarter to $5.1 billion driven by Google Play and YouTube subscriber growth as people stayed home. 
YouTube ads increased 6% to $3.8 billion. Profitability was primarily impacted by the 8% drop in Google 
advertising revenues to $30 billion. Advertising spend correlates with the macroenvironment, and it is too soon to 
determine the duration of the pandemic. However, Google is seeing stabilization in ad spending across all their 
business segments. Free cash flow increased 1% during the quarter to $14 billion with the company 
repurchasing $15 billion of its common shares. The Board of Directors authorized the company to further expand 
the share repurchase program by an additional $28 billion. Alphabet ended the quarter with a fortress balance 
sheet with $134 billion in cash and investments, $4 billion in long-term debt and shareholders’ equity of $207 
billion. Alphabet announced it will keep its 200,000 employees home until at least next July due to the 
coronavirus pandemic. 

 

Apple-AAPL reported fiscal third quarter sales increased 11 % to $59.7 billion with net income increasing 12% to 
$11.3 billion and EPS increasing 18% to $2.58. Apple’s record June quarter was driven by double-digit growth in 
both Products and Services and growth in all geographic segments. Product sales increased 10% to $46.5 billion 
on a 2% increase in iPhone sales to $26.4 billion, which were boosted by the successful SE phone launch, 
continued economic stimulus and the lifting of shelter-in-place restrictions around the world.  iPad and Mac sales 
were up a robust 31% and 22%, respectively, despite supply chain shortages, with demand picking up in May 
and June as the devices became integral to working and learning from home. Wearables, Home and Accessories 
increased 17% on difficult comps. Service growth of 15% to $13 billion moderated somewhat due to the impact of 
reduced economic activity and store closures.  Apple met its goal of doubling service revenue from 2016 levels 
six months early. With 550 million paid subscriptions, Apple is well on its way to meeting its target of 600 million 
paid subscriptions by the end of 2020. During the quarter, Apple returned over $21 billion to shareholders, 
including $3.7 billion in dividends and $10 billion through share repurchases of 31.3 million Apple shares at an 
average cost of $319.49 per share. The company also began a $6 billion accelerated share repurchase program 
in May resulting in the initial delivery and retirement of an additional 15.2 million shares. Apple ended the quarter 
with $194 billion in cash plus marketable securities, $94 billion in debt and $72 billion in shareholders’ equity and 
is well on the path to reaching a net cash neutral position over time. Apple’s board approved a four-for-one stock 
split to make the stock more accessible to a broader base of investors. Each Apple shareholder will receive three 
additional shares for every share held and trading will begin on a split-adjusted basis on August 31, 2020. While 
Apple suspended guidance, it expects to see continued strong customer demand for the iPhone SE and will 
begin selling the new iPhone several weeks later than usual.  

 

Facebook-FB reported second quarter revenues rose 11% to $18.9 billion with net income and EPS each 
increasing 98% to $5.2 billion and $1.80, respectively. Last year’s results included $2.2 billion in legal expenses 
and $1.1 billion in income tax expense. Facebook Daily Active Users increased 12% during the quarter to 1.79 
billion on average with Monthly Active Users also increasing 12% to 2.7 billion. Family Daily Active People 
increased 15% during the quarter to 2.47 billion on average. Family Monthly Active People increased 14% to 
3.14 billion. The increased engagement reflected people sheltering in place and using Facebook products to 
connect with the people and organizations they care about. About 180 million small businesses are using 
Facebook tools, such as their free websites, to set up Facebook shops and reach customers which is helping 
them to survive and thrive during the pandemic. There are about 9 million active advertisers on Facebook, which 
primarily are the small businesses Facebook serves. COVID-19 is accelerating the digital economy. The 



company ended the quarter with a strong financial position with more than $58 billion in cash and investments, 
no long-term debt and $110 billion in shareholders’ equity. In the first three weeks of July, year-over-year ad 
revenue growth was about 10%, which is what is expected for the full third quarter.  

   

PepsiCo-PEP and Microsoft-MSFT announced a five-year partnership. As part of the agreement, PepsiCo will 
roll out Microsoft 365 and Microsoft Teams to all its 270,000 employees worldwide. In addition, Microsoft Azure 
will provide PepsiCo with greater agility and the ability to derive new insights from its data to fuel product 
innovations, customer intimacy and sustainability goals. 

  

Mastercard-MA and Microsoft-MSFT announced a collaboration that will accelerate Mastercard Labs' cloud 
native research and development activities, enabled by Azure and AI, to advance Mastercard Labs' mission to 
de-risk and commercialize emerging technologies and platforms for digital commerce. Through access to 
technical expertise and cutting-edge technologies, Mastercard's partners will be further empowered to build and 
securely scale new solutions. 

 

Mastercard-MA reported revenue dropped 19% to $3.3 billion with net income falling 31% to $1.4 billion and 
EPS down 30% to $1.41. Mastercard’s revenue decline was driven by double-digit declines in global volume due 
to the pandemic.  The number of Mastercard and Maestro cards increased 5% during the quarter to 2.6 billion 
cards.  During the first half of the year, Mastercard generated $3.1 billion in free cash flow. The company 
returned nearly $2.2 billion to shareholders year-to-date through dividend payments of $804 million and share 
repurchases of $1.4 billion. The company resumed its share repurchase program at the end of the quarter, 
repurchasing $1 billion shares at an average per share price of $303 through July 21, which leaves $5.9 billion 
remaining under the current buyback authorization. Through July 21, Mastercard reported that global business 
activity is moving from the normalization phase into the growth phase with some sectors and geographies 
performing better than others. Mastercard saw a 15% improvement in “card present” spending on lodging, 
restaurants and clothing, giving it confidence that global economic activity will return to growth, albeit in a non-
linear and uneven manner. 

 

Genuine Parts-GPC reported second quarter revenue declined 14% to $3.8 billion with the company reporting a 
net loss from continuing operations of $363.5 million. The second quarter sales environment was pressured by 
the unprecedented global COVID-19 pandemic. Broad shelter-in-place restrictions, full lockdowns and other 
measures significantly slowed mobility and overall economic activity, contributing to a significant decline in April 
sales. While Industrial segment sales remained pressured throughout the quarter, the Automotive Group had a 
stronger recovery in May and June led by sales volumes in Europe and Australasia that returned to pre-COVID-
19 levels. The net loss was primarily driven by a non-cash goodwill impairment charge related to European 
operations. The company generated cash flow from operations of $921 million during the first half of 2020. 
Proceeds from the sale of S.P. Richards for about $400 million were used to pay down debt and strengthen the 
company’s cash position, which was nearly $984 million as of quarter end. During the first half, the company 
repurchased $96 million of its common shares and paid dividends of $225 million. The company has paused its 
share repurchase program and curtailed its acquisition activities to maintain liquidity and maximize cash flow 
during this period of great uncertainty in the macroenvironment. The company remains committed to paying its 



dividend, which was increased 4% over last year and has been increased for 64 consecutive years. The dividend 
currently yields 3.5%.  

 

3M-MMM reported second quarter sales declined 12% to $7.2 billion with net earnings increasing 14.5% to $1.3 
billion and EPS increasing 16% to $2.22. Excluding special items, second quarter adjusted income declined 17% 
to $1 billion and adjusted EPS declined 16% to $1.78. The COVID-19 pandemic continues to evolve and affect 
3M’s businesses in various ways. During the second quarter, end-market demand remained strong in personal 
safety, home improvement, general cleaning, semiconductor, data center and biopharma filtration. At the same 
time, several other end markets continued to experience significant weakness including healthcare elective 
procedures, automotive OEM and aftermarket, general industrial, commercial solutions and office supplies. 
During the quarter, 3M generated $1.5 billion in free cash flow, up 18% year-over-year, thanks to effective 
working capital management and timing of income tax payments. During the quarter, 3M returned $800 million to 
shareholders through dividend payments and reduced debt by $1.7 billion. The company is seeing broad-based 
sales improvements across its businesses and geographies to start the third quarter. With one week left in July, 
total company sales are currently up low-single digits year-over-year.  

UPS-UPS reported second quarter revenues rose 13% to $20.5 billion with net income and EPS each up 
5% to $1.8 billion and $2.03, respectively. These results were better than management expected, driven in part 
by the changes in demand that emerged from the pandemic. This included a surge in residential volume with 
U.S. domestic average daily volume increasing a record 23%, reaching 21.1 million packages per day. Business 
to consumer shipment growth was up 65% due to strong demand for residential delivery as a result of shelter-in- 
place restrictions, retail closures and stimulus checks. International average daily volume grew 10%, driven by 
strong outbound demand from Asia and an increase in cross-border e-commerce volume in Europe. Free cash 
flow nearly tripled during the first half of the year to $3.9 billion with the company paying $1.7 billion in dividends, 
representing a 5% increase over the prior year period. The dividend is a hallmark of UPS financial strength with 
the dividend reflecting 50 years of stability and growth. UPS maintains a strong credit rating which provides the 
business with financial flexibility. During the second half of 2020, UPS expects a more gradual economic 
recovery until the virus spread is controlled and a vaccine is widely available. 

 

Stryker-SYK reported second quarter net sales decreased 24% to $2.8 billion with the company reporting a loss 
of $83 million. Net sales were significantly negatively impacted by the global response to the COVID-19 
pandemic, resulting in lower than previously expected unit volume growth rates across all segments. Stryker’s 
free cash flow rose 77% during the first half to $958 million with the company returning $431million to 
shareholders through dividend payments. Given the strength of Stryker’s balance sheet and cost containment 
efforts underway, management believes the company is well positioned to manage through this unprecedented 
situation. “We were encouraged to see increased sales momentum through the quarter and into July and are 
poised to capitalize on the broader resumption of deferrable surgeries,” said Kevin Lobo, Chief Executive Officer. 

 
Johnson & Johnson-JNJ announced that its lead vaccine candidate protected against infection with the virus 
that causes COVID-19 in pre-clinical studies. The data shows that JNJ’s vaccine elicited a robust immune 
response as demonstrated by "neutralizing antibodies," successfully preventing subsequent infection and 
providing complete or near-complete protection in the lungs from the virus in non-human primates in the pre-
clinical study. Based on the strength of the data, Phase 1/2a first-in-human clinical trial of the vaccine candidate 
in healthy volunteers, has now commenced in the United States and Belgium. The company also will emphasize 
representation of populations that have been disproportionately impacted by the pandemic as it designs and 
implements its COVID-19 Phase 3 trial program. In the United States, this would include significant 
representation of Blacks, Hispanic/Latin and participants over 65 years of age. 



  

Cognizant Technology Solutions-CTSH reported second quarter sales declined 3% to $4 billion with net 
income falling 29% to $361 million and EPS dropping 26% to $0.67. Performance was negatively impacted by 
the COVID-19 pandemic, primarily in the month of April, with revenue and bookings improving sequentially 
through May and June, as client demand increased in areas such as cloud and enterprise application services, IT 
modernization and digital engineering. Bookings increased 14%, powered by a 50% increase in digital bookings. 
During the quarter, Cognizant generated $886 million in free cash flow, up from $479 million last year, boosted by 
a $380 million deferred tax payment. During the quarter, the company repurchased $40 million of its shares at an 
average cost of $45 per share with $1.8 billion remaining under the current authorization. Cognizant ended the 
quarter with $4.6 billion in cash, $2.4 billion in long-term debt and $11 billion in shareholders’ equity on its strong 
balance sheet. For the full year 2020, the company expects revenue to be in the range of $16.4 billion to $16.7 
billion, down 1.4% from last year at the midpoint. Adjusted EPS are expected in the $3.48 to $3.58 range.   

 

F5-FFIV reported third quarter revenue rose 4% to $583 million with net income down 19% to $70 million and 
EPS down 20% to $1.14 due to higher operating expenses. During the pandemic, large enterprise customers are 
accelerating their digital transformation, increasing their digital engagement and boosting capacity and security 
on customer facing applications and on platforms that enable employee collaboration.  Demand for these 
solutions drove the revenue growth during the quarter as customers look to F5 to enable their mission-critical 
application and security needs. Free cash flow increased 5% during the first nine months of the fiscal year to 
$437 million with $50 million of common stock repurchased. While F5 has $1.3 billion authorized for future share 
repurchases, the company has suspended the share buyback program to prioritize its cash usage on debt 
repayment related to an acquisition and to conserve its cash position during these uncertain times. As of quarter 
end, F5 maintained a weatherproof balance sheet with more than $1 billion in cash and investments, long-term 
debt of $374 million and shareholders’ equity of $2.2 billion. For the fourth quarter, management expects to 
deliver non-GAAP revenue in the range of $595 million to $615 million with non-GAAP EPS in the range of $2.30-
$2.42. 

 

ADP-ADP reported fiscal fourth quarter revenues declined 3% to $3.4 billion with net income declining 13% to 
$412 million and EPS declining 12% to $0.96. Interest on funds held for clients dropped 22% to $115 million due 
to an 8% decline in average client fund balances to $24 billion and a 30-basis point drop in average client funds 
yield to 1.9%. Client retention dipped 20 basis points on out-of-business losses. For the year, ADP reported sales 
increased 3% to $14.6 billion with net income up 8% to $2.5 billion and EPS up 9% to $5.70. The company 
generated a stellar 42.9% return on shareholders’ equity during fiscal 2020 and $2.9 billion in free cash flow 
which was up 13% from last year. During the fiscal year, ADP returned nearly $2.5 billion to shareholders through 
dividends of $1.5 billion and share buybacks of $1 billion. ADP ended the fiscal year with nearly $2 billion in cash, 
$1 billion in long-term debt and $5.8 billion in shareholders’ equity on its sturdy balance sheet. In fiscal 2021, 
ADP expects revenues to decline by 1% to 4% with EPS expected to decline by 12% to 17%. 

 

General Dynamics-GD reported second quarter revenues declined 3% to $9.3 billion with net income down 23% 
to $625 million and EPS down 21% to $2.18. These results reflect the impact of the pandemic notably in the 
Aerospace sector due to restrictions on travel and the Information Technology segment as there was a hard stop 
on many programs due to the closing of client offices. The company’s defense business held up relatively better 



during the quarter with the Combat Systems and Marine Systems revenues each up 6%. Total backlog at the end 
of the second quarter was a strong and resilient $82.7 billion, 22% higher than the prior year period. Total 
estimated contract value, the sum of all backlog components, was $132.2 billion, up about 30% over the year-
ago quarter. Management is focused on aggressive cost management, performance and cash conversion as 
they manage through this challenging period. Cash flow from operations rose $552 million to $843 million during 
the quarter. Free cash flow was $622 million, representing 100% of earnings. The company ended the quarter 
with $2.3 billion of cash on hand, which is $1.6 billion more than the prior year period. During the first half of the 
year, the company paid $610 million in dividends and repurchased $501 million of its common stock. While the 
share repurchase program has been suspended to preserve liquidity during these uncertain times, management 
remains committed to paying a dependable dividend. General Dynamics has weathered the COVID-19 storm and 
management believes the second quarter will represent the low point in earnings with improvement seen in the 
second half of the year. For the full 2020 year, General Dynamics expects revenues to approximate $38.4 billion 
with EPS in the range of $11.00-$11.10. 

 

Raytheon Technologies-RTX reported second quarter sales of $14.1 billion with a loss of $3.8 billion. This loss 
reflected significant and/or non-recurring charges and acquisition accounting adjustments. On an adjusted basis, 
EPS was $.40. During the quarter, the company delivered good performance in the defense business but faced 
substantial challenges in commercial aerospace as expected due to the pandemic. The aerospace sector is 
much worse than expected with management believing it will take until 2023 for this business segment to recover 
to 2019 levels. Five airlines around the world have already filed for bankruptcy just in the last quarter. As a result, 
the company is accelerating cost reductions and cash conservation actions, including $600 million of cost 
reductions and about $1 billion of cash conservation actions during the second quarter. The company is in a 
strong liquidity position with nearly $7 billion in cash and remains committed to paying its dividend. The resiliency 
of the defense business will help Raytheon Technologies weather this storm as they continue to capitalize on 
growth opportunities supported by a record $158.7 billion backlog, which consists of $85.6 billion from 
commercial aerospace and $73.1 billion from defense. The defense book to bill ratio was a strong 1.2 following 
notable defense bookings during the quarter. The company expects sequential improvement in the second half of 
the year and is proactively managing the business and aggressively reducing costs to position for a strong 
recovery as the environment improves. 

 

Starbucks-SBUX reported fiscal third quarter revenues fell 38% to $4.2 billion with the company posting a net 
loss of $678 million. Management estimates Starbucks lost $3.1 billion in sales due to the pandemic. Operating 
margin of -14.4% contracted from 21.8% last year on sales deleveraging, catastrophic pay for frontline 
associates, increased safety measures and other COVID-related expenses. Ninety-six percent of U.S. stores 
were open at the end of the quarter, up from 44% at the beginning of the quarter. During the first nine months of 
the fiscal year, Starbucks’ free cash flow was negative $1.1 billion compared to $2.7 billion in free cash flow 
generated last year. Starbucks returned $3.1 billion to shareholders through dividends of $1.4 billion and share 
repurchases of $1.7 billion since the beginning of the fiscal year. During May, Starbucks issued $3 billion in debt 
to secure additional liquidity. For the fiscal fourth quarter, Starbucks expects revenue to decline by 10% to 15% 
on comparable store sales declines of 12% to 17% with EPS expected in the range of $0.06 to $0.21. For the full 
fiscal year, the company expects EPS in the range of $0.50 to $0.65, compared to previous guidance of $.33 to 
$0.73. 

 
Bank of Hawaii-BOH reported net interest income rose 5% during the second quarter to $180 million with EPS 
down 30% to $.98. Results for the second quarter included a provision for credit losses of $40.4 million compared 
to $4.0 million in the prior year period reflecting the uncertainty caused by the coronavirus on loan repayments. 
Unemployment in the state has fallen from 24% in April to 14% in June. The Governor of Hawaii has pushed 



back tourism to the state by another month. Loan and lease balances increased 10% during the quarter to $11.8 
billion with total deposits up 12.5% to a record high of $17.4 billion. Bank of Hawaii performed well in a 
challenging environment as the balance sheet continued to grow while maintaining strong levels of capital and 
liquidity. Asset quality remained stable and the bank reopened nine branches during the quarter with 40 branches 
now back in operation from a pre-pandemic level of 60 branches open. The return on average assets declined to 
.82% during the quarter due to low interest rates with the return on average equity declining to 11.58%. The 
efficiency ratio for the second quarter improved to 50% from 55% in the prior year quarter. Total shareholders’ 
equity increased to $1.4 billion with book value equal to $33.76 at quarter end. While the bank has suspended 
share repurchases, it is still paying a substantial dividend as the bank generates significant capital in excess of 
well-capitalized minimums. The dividend currently yields an attractive 4.7%. 

 

T. Rowe Price-TROW reported second quarter revenues rose 1% to $1.4 billion with net income increasing 14% 
to $603 million and EPS jumping 19% to $2.55. T. Rowe Price had approximately $1.22 trillion in assets under 
management at the end of the quarter, an 8% increase over the prior year period. During the quarter, net client 
inflows were $14.7 billion thanks to continued demand for their investment strategies. The company plans to 
launch several new active exchange-traded funds in August. The second quarter saw a powerful rebound in 
global equity and credit markets from the steep losses of February and March, fueled by the most extensive fiscal 
and monetary stimulus in history. Management believes a new global economic recovery has begun but its 
sustainability is uncertain as the number of confirmed coronavirus cases in the world continue to rise. 
Management’s approach to capital management remains unchanged as they continued to pay a healthy divided 
and repurchased 1.3 million shares of their common stock during the quarter, bringing their outstanding share 
count below the level at their IPO in 1986. The company’s balance sheet remains rock solid with more than $5.7 
billion in cash and investments and no long-term debt. 

**** 

Many of our HI-quality companies reported their financial results last week. As expected, financial results were 
pressured by the unprecedented global COVID-19 pandemic.  Broad shelter-in-place restrictions, full lockdowns 
and other measures significantly slowed overall economic activity, contributing to a significant decline in April 
sales. However, most businesses saw their business improve sequentially in May and June as lockdowns eased. 
Mastercard reported that global business activity is moving from the normalization phase into the growth phase 
with some sectors and geographies performing better than others. 3M also saw mixed performance among its 
diversified operations.  Demand remained strong in personal safety, home improvement, general cleaning, 
semiconductor, data center and biopharma filtration. At the same time, several other end markets continued to 
experience significant weakness including healthcare elective procedures, automotive, general industrial, 
commercial solutions and office supplies.  However, 3M is seeing broad-based sales improvements across its 
businesses and geographies to start the third quarter. Most of our businesses expect the second quarter to be 
the low point for earnings with financial results expected to gradually improve in the second half of 2020 and into 
2021. The one exception is the aerospace sector with people unwilling to travel until a vaccine is widely available. 
Raytheon Technologies believes it will take until 2023 for the aerospace business segment to recover to 2019 
levels. On the other hand, the digital transformation of many businesses is creating great demand for products 
and  services from companies like Apple, Facebook, Microsoft, Cognizant Technology and F5 as the world 
increasingly turns to remote work, education, medicine and play due to the pandemic. 

Most of our companies paused their share repurchase programs and curtailed acquisition activities to maintain 
liquidity and maximize cash flow during this period of great uncertainty in the macroenvironment. However, 
thanks to strong financial positions, Mastercard resumed their share repurchase program during the past 
quarter, Apple began an accelerated $6 billion share repurchase program in May and Alphabet announced a 
new massive $28 billion share repurchase program.  Most of our HI-quality companies remain committed to their 
dependable dividends which have been a hallmark of their financial strength. Genuine Parts has a 64-year track 
record of steady dividend increases, with the dividend currently yielding 3.5%.  UPS has a 50-year record of 
delivering stable and growing dividends, with the dividend currently yielding 4.0%.  Bank of Hawaii is also still 



paying a substantial dividend as the bank generates significant capital in excess of well-capitalized minimums. 
The aloha dividend currently yields an attractive 4.7%. 

As T. Rowe Price reported, the second quarter saw a powerful rebound in global equity and credit markets from 
the steep losses of February and March, fueled by the most extensive fiscal and monetary stimulus in history. 
Management believes a new global economic recovery has begun, but its sustainability is uncertain as the 
number of confirmed coronavirus cases in the world continue to rise. Encouraging news from Johnson & 
Johnson and many other healthcare companies on leading vaccine candidates provide hope that COVID-19 
vaccines will be available by early 2021. 

If you have any questions, please let us know. 

Sincerely, 
 

Ingrid R. Hendershot 
 

Ingrid R. Hendershot, CFA 
President 
 

 


