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Dateline: “November 26th, 2012 and what has 
changed since when? – Since ever!  The evolution 

of “us” will always lie in the books we read, the experi-
ence we acquire and the people we meet.  In a world of 
skeptics, what is opinion, what is advice and what dif-
ferentiates an expert from the self-proclaimed are blurred.  
In our “fact checking,” second opinion society, how do 
we follow an expert’s advice, let alone find one?

Let’s begin with the meaning in life, not of life.  The 
meaning in life is simply knowing who to go to for what.  
There are many things that give life meaning; family, mak-
ing a contribution to society and leaving a legacy worth 
remembering, just to name a few.  There are many details 
and specifics that lend focus to the vision, but these are 
the biggies!

Goals are central to defining the vision in your life.  
Goal setting instills a unique discomfort within all of us.  
We recognize the necessity and curse the process.  So 
many experts, so willingly stand by to lead the discussion; 
who, what, where, how and when.  Instinctively (while 
knowing a dream without a deadline is just wishful think-
ing) my 18 year old daughter said, “Ugh, how do I set a 
goal big enough to have meaning and small enough to 
realize its achievement?”  That’s the great conundrum.  I 
respond, “Dream big enough to inspire your desire and 
stop when you think it might impress those around you.”  
Define all of your Whys before your What and How.  Why 
do you want to accomplish_____?  Continue asking Why 
until the What and How simply appear.  The conclusion 
will be inspiration that you can follow.

The meaning of your goals will escape you until you 
create a Why.  What impact do you want to have on family, 
society or your legacy?  Why are these goals important to 
you?  When we begin with What we hope to accomplish, 
we are left with goals without meaning.  Without mean-
ing they are easily orphaned and replaced with excuses.  
So my humble advice around goals; find a coach whose 
advice you trust.  Always remember going fast in the 
wrong direction is still a fool’s errand.

Advice on Advice: Never in the history of mankind 
has advice been so readily available.  It has become 
more popular than opinions, and we know how plentiful 
they are!  In the past we knew opinions to be advice we 
never asked for; arriving without solicitation.  We easily 
discarded that advice as opinion and moved on.  Today 
it is us who seek advice from the internet, searching for 
advice when what we are truly looking for is validation 
of our own opinions.  In my view this results in opinions 
wearing expert clothing and it is us who manipulate the 
facts to satisfy false positions

More Advice:  Exit the information “fast lane”, seek 
the slower, more purposeful journey plentiful with mean-
ingful experiences and character refinement.  The true 
x-ray in life is choosing an interpreter to help define the 
picture you are creating.  Take great care in choosing your 
guide, they always ask more questions than they answer.  
This is a great coaching relationship.

How many times have you heard the expression, “life 
is a journey, not a destination”?  This is precisely what’s 
killing accomplishment in our country.  This particular 
advice promotes inaction, helplessness and laziness.  “I 
am the creator of my future” gives way to “life is happen-
ing to me”.  Life should be a journey with a destination 
in mind.  Where is it you intend to go?  What experiences 
will you acquire along the way?  How will you know when 
you have arrived?  The steps to happiness are goals, hap-
piness itself is not.

The following is an exercise I have found worthwhile 
in defining important goals; it is called Aspire, Perspire, 
Inspire.  Begin with something you have intended to do 
but have not done.  Make a self-confession.  I realize this 
about myself (The Confession).  I intend to make a change, 
(Aspiration) I commit to work hard at its accomplishment 
(Perspiration) and will solicit the advice of someone I 
admire who has the traits I aspire to (Inspiration).  Action: 
I  confess that I am not always the most patient father, but 
I truly Aspire to be, I commit to work  hard (Perspiration), 
I will turn to my Uncle John, who I know to be a patient 
father, and whom I admire (Inspiration).  Through this 
process, Aspire, Perspire, Inspire, you will establish your 
goals, why you want to achieve them, clarify the action 
steps required and identify who will give you advice along 
the way. 

In 1980, I worked very hard to save for my first stereo.  
Teenagers of the 80’s will remember the prerequisites 
were big volume, big speakers and big sound, loud meant 
better.  I have come to learn that it is not how loud you 
scream your message, but, the quality of what is said.  Try 
screaming louder in English to someone who does not 
speak English.  The quantity of our information today is 
that 1980’s stereo.  It is abundant, low quality and fills 
every home with noise.  Today’s evolution of sound is 
small, room shape specific and customized to the refined 
ear of the listener, precise, purposeful and personalized.  
Like someone took the time to ask brilliant questions and 
reserved advice until the “picture” was clearly formulated.

It is ultimately up to us to turn down the informa-
tion volume, make sense of our core values and find an 

accountability coach to guide and inspire us.  We can 
hold ourselves accountable to our hopes, dreams, goals 
and desires through mentorship and coaching.  We can 
ally ourselves with people and organizations we admire 
because we trust they will empower us to act in the best 
interest of the ones we love.  An expert (insert your defi-
nition) will impart advice that will shape your goals into 
your life journey.  This expert advice will be the fireside 
you seek to nurture your dreams. 

Opinions are distinctly different from Advice, we all 
know this.  Advice is different from expert advice, and 
even this we know.  The best advice from an expert I ever 
received was from my grandfather who said, “Be cautious 
of those who seek your counsel and what advice they 
might relay.”  Good advice!

We at The Vermont Agency are in the Financial 
Services Industry.  An industry that encompasses a variety 
of products and services.  At our core is the firm belief that 
we were given twice as many ears than mouths for a rea-
son.  It is our goal to be interested in you, your family, your 
employees, and your legacy.  Our unique, trademarked 
process defines the experience you will have working 
with our firm.  The speed and volume of information 
today has assured the commoditization of product and its 
availability, but it has not affected the unique delivery of 
the experience.

Our many roles, parent, spouse, civic leader, business 
owner or mentor need to be defined by our aspirations, 
not by our opinions or misguided advice.  My “expert” 
advice, do not overindulge in internet noise, be inspired 
by those you admire and lima beans are good for you, 
regardless of how they taste.
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