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How to Blog – Considerations and Best Practices 
 
 

 
 
 
What Makes Blogging So Powerful? 
 
A blog is a highly effective and low investment channel to showcase your expertise and engage 

with current and prospective clients. Every time you write a blog post, it becomes an INDEXED 

page on your website. This means more opportunity for search engines to find your page and drive 

traffic back to your site through organic search. The more content on your site, the higher your 

chances of being found.  

Here’s how it works: 
 

 
Image: HubSpot 

 
In addition to simply increasing web traffic, you also have the opportunity to establish thought 

leadership, turn web traffic into leads and ultimately drive long-term results. When you publish 

blogs, you can share those across your approved social media sites to create additional exposure 

and opportunities to drive people back to your website.  
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Where do I start with content?  

 
It’s important to think through the content you are publishing to make sure you are developing a 

content strategy with your ideal visitor or prospective client in mind. If someone is visiting your site, 

what information are they looking for? A blog is a perfect place to feature your expertise through 

thought leadership about a niche audience or service you offer. Here are places to start with 

content development: 

 

 Leverage existing content – preferred website vendors generally have blog content 

available, where you can publish or automate pre-approved content directly to your site.  

 

o C2C is also a great resource to leverage existing content. All the email 

content is available to be repurposed as blog posts on your website.   

 

 Create custom content – you can write your own or hire a freelancer to develop original copy 

for a blog. Even if just once a month, incorporating original blog posts can help add 

credibility to your overall content strategy and is a great way to highlight your expertise on 

key topics.  

 
Content Providers: 

 
Indigo Marketing Agency 
 

Creates customized content 

and supports overall 

marketing strategy and 

implementation. 

Fiverr 
 

Online marketplace offering 

tasks and services – including 

freelancers to write blog copy.  

Upwork 
 

Online marketplace offering 

tasks and services – including 

freelancers to write blog copy. 

 
 

 Reference Pentameter® > Product & Service providers for additional vendors that can help 

develop a content strategy.  

 

 
 
 
 
 
 

https://indigomarketingagency.com/
https://www.fiverr.com/
https://www.upwork.com/
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Where do I find images?  
 
If you develop original content you will also need to source your own imagery for the blog post. 
There are many free photos available, but it’s important to use due diligence as to not misuse 
photos that may have copyrights attached to them.  
 
Here are the 3 main types of copyright categories to be aware of:  

 
 

 
 
 
 
With this in mind, there are several sites you can reference to find free images.  
 

  

Unsplash Death to the Stock Photo Public Domain Archive Free Range Stock 

Skitter Photo Life of Pix Pexels SplitShire 

 
 

https://unsplash.com/
http://join.deathtothestockphoto.com/
http://publicdomainarchive.com/
https://freerangestock.com/
https://skitterphoto.com/
https://www.lifeofpix.com/
https://www.pexels.com/
file:///C:/Users/karissa.brown/AppData/Local/Microsoft/Windows/INetCache/Content.Outlook/96NBUD4S/splitshire
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Best Practices for Sharing Your Blog 
 
Now that you have great content published on your website, it’s important to share it out to your 
approved social media channels for exposure and engagement. The key is to republish it multiple 
times on social media to drive more traffic and increase the chances of it being read. Blog posts 
don’t work as a one and done piece of content. Instead, you can continue driving traffic and leads 
from your article for days, weeks, months and years to come.  

 
Here is an example blog post and monthly reshare schedule. Keep in mind, this timeline may not be 
the most effective for you, which is why it’s important to understand your audience and when and 
where they typically engage with your content: 

 
 

 
 

 
In order to reuse your blog post content in the most effective way, you should reframe it with 
different social post copy to avoid repetition. Here are 5 different ways you can craft your social post 
copy to promote your blog on social media: 

 

Source: Simply Measured 

 
YOU MAY 
CONSIDER… 

 
You may consider 
BOOSTING your 
Facebook post for 

additional exposure. 
This allows you to 
define your target 

audience and push your 
content into their News 
Feed for prospecting. 
Don’t forget a clear 

CTA with your contact 
information on your 

content to make it easy 
for reach out to you. 
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Track Your Blog 

 
Just as important is to track your blog’s performance. Monitoring what content is working vs. not 
working will impact your overall content strategy. Here are some key areas you can track to monitor 
your blog, including sharing, engagement and traffic: 
 

 

 
 
 
By tracking the above metrics consistently, you will begin noticing trends, the type of content that 
resonates best and other insights to power you to optimize your content and digital strategies 
accordingly.  
 
 
Cetera Advisor Marketing 
marketing@cetera.com   
 

 
1 https://fmgsuite.com/market-in-motion/blogging-numbers/  

 

Get social with us: 

       

 

mailto:marketing@cetera.com
http://www.facebook.com/CFGmarketingteam
https://www.linkedin.com/in/cfgmarketingteam
https://twitter.com/CFGmarketing

