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RETIREMENT COUNSELING
Practical Guidance for Your Ideal Retirement 

TM

“So, How’s Business?” 
by Sean O’Reilly
 
It’s a pretty common question, and it is one that is usu-
ally answered quickly and easily with “Business is good”.  
However, I’d like to go a little deeper into that answer 
and give you some better insight into how FFG is really 
doing.

There is no doubt about it. The last 12 months have been 
a year of change for us and our clients. The FFG team 
took on all of the challenges that faced us, and as a re-
sult we came out of it a much stronger company. Not 
only did we make a big transition to becoming an RIA 
and a better fiduciary to clients, but we also gained many 
tools to help better manage investments and do better 
financial planning for all of you.  As we entered 2017, we 
began offering an additional planning service for those 
still working to build a nest egg for a future retirement 
(The Advocate Advantage™). We also worked hard on 
improving and streamlining our retirement planning 
service (The Secure Future Experience™).  

You may not be aware of the many “behind the scenes” 
improvements we’ve been making, too. The entire in-
frastructure of our business technology was upgraded. 
Now, FFG has leveraged enterprise level technology to 

make us more secure, more mobile, more scalable, and 
have more knowledge about our business than ever be-
fore. We now have the ability to access critical informa-
tion about our clients, investments, planning services, 
communication, documents, workflows, and more that 
makes us a smarter and more nimble company. We are 
already seeing the benefits by using this business intel-
ligence to better streamline how we work and how we 
help our clients.

So, how’s business? Great! But… with all of the great 
improvements made recently, we’ve found ourselves 
faced with a new opportunity… increased capacity. The 
FFG team now has the ability to help more people, and 
we are starting to work diligently on finding new clients. 
We’ve enlisted the services of a marketing consultant to 
better understand how to communicate the value of our 
unique company and planning services.  We have always 
relied on simply providing the best experience we can to 
our clients – and as a result getting great referrals. This 
strategy will always be at the core of growing our busi-
ness, but looking at other ways can’t hurt either, eh? We 
would love your feedback on how to spread the word 
about FFG or if you know anyone looking for someone 
to talk to about their financial future, we would love to 
talk with them.

Advisory services offered through Smart Money Group, LLC, a Registered Investment Adviser. Securities offered through Calton & Associates, Inc.,
Member FINRA/SIPC. FFG Retirement Counseling is independent of Calton & Associates, Inc. and Smart Money Group LLC.
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Baseball…America’s Pastime!
by Chuck Read

Here in Colorado, our local baseball fans are pleas-
antly optimistic with the season that the Colorado 
Rockies are having. There are echoes around town of 
“Rocktober”. There is still half a season to go before 
playoffs, but as the Rockies set their eyes on the re-
mainder of the season, fans are already prepared for 
what they hope will be a strong finish, something that 
has not happened in quite a few years.

With Denver being a predominant football city, to 
have another professional sports team excelling in 
their sport and division is exciting. So as the question 
lingers whether baseball is still “America’s Pastime”, 
let’s look at how this notion got started. 

Baseball is in every way perfect; there are no flaws in 
the sport. Everything flows together seamlessly. It is 
built around God’s favorite shape, a diamond, and the 
rest is covered by the most incredible grass on the 
planet. Nothing beats sitting in your favorite ballpark, 
watching your team on a hot, sunny day, with a hot 
dog smothered in all the goods in one hand and an ice 
cold beer in the other. The scene is symbolic of Amer-
ican culture.

The sport has gone through its share of changes, from 
the dead ball era, to the expansion era, to the long ball 
era. But the sport has always been popular, and it al-
ways will be. Football has been around for 60, 70 years 
tops. Baseball? Circa 1839, it’s been around for 172 
years and is more popular than ever. 

Don’t get me wrong, I love football. I think it is a 
great sport. But there’s something about baseball, 
something magical, that will always make it Ameri-
ca’s sport, America’s pastime. GO ROCKIES!

The Great American Solar Eclipse
by Brad Foos

One of nature’s most awe-inspiring sights is just around 
the corner. On August 21 the entire United States will 
experience a rare 
solar eclipse. A 
solar eclipse occurs 
when the moon gets 
directly between 
the sun and earth, 
blocking the sun’s 
rays. While most of 
the nation will see a partial eclipse, it is possible to get to 
“ground zero” and experience a total eclipse by traveling as 
little as 200 miles from Denver. In the path of totality the 
moon will completely cover the sun revealing the sun’s at-
mosphere (corona) streaking through the sky; daylight turns 
to twilight and the temperature drops rapidly.

Two of the 6 best places in the nation to view the total solar 
eclipse are Casper, WY and Alliance, NE. The Wyoming 
Eclipse Festival will be held in Casper from August 19th 
to the 24th while Alliance is hosting its own 3 day event 
from the 19th to 21st.  If you venture to Alliance be sure 
to also visit Carhenge, a replica of Stonehenge made up of 
half buried and welded together Cadillacs. But beware, it is 
predicted that August 21st will be one of the worst traffic 
days in national history. 12 million people reside in the path 
of totality with another 25 million people within a day’s 
drive. I will be one of those on the road as I travel back to 
my hometown of Scottsbluff, Nebraska to get a good view.

Staying in Denver will still allow you the opportunity to 
view the partial eclipse. To do so safely it is best to get 
some “solar glasses” that have the correct filtering material 
as lenses. I ordered 10 for $15 on Amazon. You may also 
use the old pinhole in a piece of paper technique to project 
the eclipse onto your sidewalk. I remember doing this as 
a school project when the last total eclipse occurred in the 
U.S.-February 26, 1979. If you wish to view the total eclipse 
without traveling, just log onto www.nasa.gov/eclipselive to 
see live video streams from across the country.

The next U.S. solar eclipse will be in 2024, but it will only 
be viewable from Texas to Maine. If you do not want to 
wait, or do not want to travel a great distance, the 2017 
Great American Solar Eclipse may be your once in a 
lifetime chance to physically see one of nature’s grandest 
spectacles. See you in Scottsbluff?
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Colorado Corner
Colorado State Fair 
by Kathy Riggs
 
Americans love a good state fair, and after 147 years 
of practice, Colorado’s got it down. The 2017 Colo-
rado State Fair will take place August 25-September 
4. So much of what there is to love about the state 
converges onto the famous fairgrounds in Pueblo for 
an end of summer week full of live entertainment, 
thrilling competitions, quirky vendor booths and 
good old Western fun.

Serving fare such as Pueblo green chiles, funnel cakes, 
deep fried Snickers and other treats, it’s imperative 
that you bring your appetite. Pueblo is famous for its 
green chili and takes its local secret recipe seriously. 
Bring lots of water to cool down after you taste the 
Green Chili Championship entries at the Creative 
Arts Kitchen. Other competitions at the kitchen in-
clude homebrewed beers, extravagant cupcakes and 
spicy salsa.

Other favorite fair festivi-
ties include a daytime and 
late-night carnival; live-
stock shows and petting 
zoos; art displays; monster 
truck rallies and live con-

certs throughout the entire week. This year’s concert 
lineup includes Gabriel Iglesias, The Fat Chance 
Band, Two Faces West, Gary Allan, ZZ Top, and 
many more.

It’s said that Lt. Zebulon Pike erected the earliest 
permanent building in Colorado in Pueblo while he 
explored this part of the West. Rooted in intriguing 
and colorful heritage, learn more about Pueblo and 
the fair’s long history at the State Fair Museum lo-
cated at the fairgrounds.  

The fairgrounds are located at 1001 Beulah Avenue 
Pueblo, CO  81004

Simple Seasonal Recipe
 

by Cindy Yourtz

Pesto, Feta and Chickpea “Unsalad”

An unsalad is a healthy dish, without the typical bowl 
of mixed greens. This is light and refreshing for the hot 
summer months. The hearty combination of chicken 
and chickpeas is so satisfying that you’ll never miss the 
lettuce! If you prefer goat cheese or Parmesan instead of 
feta, feel free to use those instead.

Ingredients 
⅓ cup prepared pesto
¼ cup extra virgin olive oil
2 Tbsp fresh lemon juice
1 small garlic clove, pressed
2 cans chickpeas, 15oz each, drained and rinsed 
1 cup cooked chicken, diced
½ cup feta, divided
½ cup grape or cherry tomatoes, quartered
2 Tbsp minced chives

Instructions
In a large mixing bowl, combine the pesto, olive oil, 
lemon juice and garlic. Whisk well to blend. Add the 
chickpeas and half the feta. Toss to combine. Top 
with the remaining feta, tomatoes and chives. Serve 
immediately in a hallowed out tomato. Can be served 
on a bed of lettuce if you prefer. Refrigerate any 
leftovers.
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Our Core Values 
• We counsel our clients on how to reduce their money worries. 
• We counsel our clients without consideration of any product sales revenue.
• We provide a proactive, exceptional experience to our planning clients.
• We utilize a team approach to provide every client with multiple, unique perspectives.
• We position each team member to take advantage of their unique talents and abilities.
• We make the complex easy to understand.
• We deliver and expect open, honest communication.
• We continually educate ourselves and our clients.
• We constantly monitor our performance, identify areas for improvement, and implement necessary changes.
• We always treat others as we would want to be treated.
• We make decisions based on doing the right thing, even when it’s not easiest or most popular. 
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Blake’s Back Page Blog
Investment Lessons from Camping 
 

by Blake Barnett 
 
My wife and I have recently returned from a camping 
trip up in Steamboat Lake over the 4th of July.  This 
happened to be the first camping trip of my life. That 
might be puzzling to some; however, I grew up in the 
muggy / buggy area of Georgia so the only “camping” 
I experienced was pitching a sheet over a few chairs in 
our air conditioned living room!

In preparation for this new adventure, I spent hours 
researching the “perfect” tent. When I got it delivered, 
I watched all the YouTube videos on how to set it up 
and I read all the tips on how to make sure we set it up 
exactly right. I had become obsessed with the products 
I was buying instead of focusing on the destination. 
When we got to the site I was ready to show off my 
skills...well, 2 hours later I had bent a pole and real-
ized I forgot my stakes in the garage! Luckily, our good 
friends were there to help salvage our tent and they 
keep extra stakes for newbies like me.

As I reflect on my trip I realized how easy it is to fall 
into this trap in other areas of our lives. Looking for the 

perfect investment is no different. The media bombards 
us with Silicon Valley success stories, such as Amazon, 
and if we’re not careful we can easily lose sight of our 
destination (Retirement) and turn investing into a 
quest to find the next hot stock. 

I have found that maintaining focus on the destination 
not only leads to better investment decisions but it also 
frees you up to enjoy the sights once you’re there.

If you prefer to receive this newsletter via email,
please email Cindy and let her know at cyourtz@ffgusa.net


